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Research Publications
Papers Published

basic health care to NGOs:

26(suppl 1)2011:113-119

Escalating costs and increasing
pressure to improve health

services have driven a trend
toward contracting with the
private sector to provide traditionally state-run services.
Such contracting is seen as an opportunity to combine
theorized advantages of contracting with the efficiency
of the private sector. There is still a limited
understanding of the preconditions for successful use of
contracting and the resources needed for their
appropriate use and sustainability. This study assesses
the large-scale contracting of 294 non-governmental
organizations (NGOs) for delivery of basic health
services in Uttar Pradesh, a state with almost 170
million in India. Due to high rates of discontinuation or
non-renewal of contracts based on poor performance in
the project, a better method for selecting partners was
requested. Data on characteristics of the NGOs (intake
data) and performance/outcome monitoring indicators
were combined to identify correlations.

The results showed that NGOs selected were generally
small but well-established, had implemented at least
two large projects, and had more non-health experience
than health experience.

Heard, Anna; Awasthi, Maya Kant; Ali, Jabir; Shukla, Neena;
Forsberg, Birger C., “ Predicting performance in contracting of

contracting in Uttar Pradesh, India”, Health Policy and Planning

experience from large-scale

Bivariate regressions of
outcome score on each input
variable showed that training
experience, proposal quality and
having 'health’ contained in the objectives of the
organization were statistically significant predictors of
good performance. Factors relating to financial
capacity, staff qualification, previous experience with
health or non-health projects, and age of establishment
were not. A combined training plus proposal score was
highly predictive of outcome score (3 =1.37, P <0.001).
The combined score was found to be a much better
predictor of outcome scores than a total score used to
select NGOs (B =0.073,P = 0.539). The study provides
valuable information from large-scale contracting.
Conclusions on criteria for selecting NGOs for providing
basic health care could guide other governments
choosing to contract for such services.

Conference/Seminar Publications

Gupta, Kriti Bardhan, “Use of Virtual Water Export through Major Crops for
Managing the Regional Imbalances of Water in India: Issues and Implications”,
presented at 21st Annual World Forum and Symposium on "The Road to 2050:
Sustainability as a Business Opportunity”, Organized by International Food &
Agribusiness ManagementAssociation at Frankfurt, Germany, June 20-23, 2011

In this paper, the concept of virtual water trade has been
applied within a country at different regions with
different level of water availability. The paper highlights
that the concept of virtual water trade can be used in
handling the problems of food insecurity and physical
water scarcities within different regions of a country.

It points out the importance of inclusion of virtual water
accounting in any national or regional level water and
agricultural policy analysis.
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Conference/Seminar Publications

Y. Agarwal, “Survivable Network Design using 3- and 4- Partition Facets”, paper presented at the International Network Optimization

Conference held from June 13- 16,2011 in Hamburg, Germany.

We consider the well-known problem of designing survivable telecommunications
networks with single facility. We are given a supply graph G = (V;E), a set of tra¢ ¢
demands dij among various node-pairs (i; j), the facility capacity, C, and cost cij of
installing one facility on edge (j; j) 2 E. The problem is to design a minimum cost
network by installing integer number of facilities on the edges of G, so that a feasible
multi-commodity flow of all demands dij will be permissible under any single edge
failure. We address the so called global re-routing version of the problem in which a
tra¢ ¢ demand can be routed along any path under each failure scenario, and the
demandsare infinitely splittable.

Though the MIP formulation of the problem has a very large number of variables and
constraints, using the well-known Japanese Theorem we can obtain the so-called
Capacity Formulation of the problem with only jEj variables, but an exponentially
large number of constraints called metric inequalities. This formulation is well-suited
for a constraint generation scheme because a violated metric inequality can be
generated by solving a linear program.

Let P be a Survivable Network Design Problem (SNDP) de.ned on the supply graph
G = (V;E). Consider a k-partition (V1; V2; ::Vk) of nodes in V, and obtain a multi-
graph GO by shrinking the nodes in each subset Vi, but not the edges across
subsets. By aggregating the demands across subsets, we may de.ne a k-node
survivable network design problem PO over graph GO. A key theorem presented in
this work states that a facet inequality of the PO is also facet-defining for P

In the extreme case of k = 2, GO is a 2-node multi-graph

whose polyhedral structure has been studied by Bienstock

and Muratore, and others. Accordingly to the key theorem

mentioned above, the facets of a 2-node problem obtained

by shrinking a larger original problem are also facet-defining

for the original problem. Next we consider the SNDPs

defined on 3- and 4- node multi-graphs, and derive valid

inequalities for them by combining the 2- and 3-partition inequalities, and prove the
facet-de.ning status for some of them. A large number of families of such
inequalities have been derived. The computational results indicate that the addition
of 3- and 4-partition inequalities leads to a substantial increase in the LP lower
bound for the problem, which enables us to solve to optimality much larger
problems than is possible with 2-partition inequalities alone. We report optimal
solutions on problems of up to 30 nodes and 90 edges with fully dense traffic matrix.
This approach has been able to optimally solve almost all compatible instances

of the problem in the SNDLib database, for which no solutions had been reported in
the past.

We also present a heuristic approach based on these idea which may be able to
produce close-to-optimal solutions
of even largerinstances.

The research paper (co-authored with a FPM student) deals
with the internationalization challenges faced by firms in
emerging markets. Internationalization is a multi-dimension
process governed by firm specific factors, business group
affiliations and industry factors. The paper empirically tests
eight different measures of degree of internationalization
(DOI) first as single item measure and then as composite indices. Contrary to
common view amongst International Business scholars, DOI is best explained by
single item based indices.

Ajay Singal, Arun Kumar Jain, “Towards New Understanding of Degree of Internationalization in Indian Context” , research paper
presented atAcademic of International Business-2011, held at Nagoya, Japan from June 24-28, 2011.

Based on sample of top 49 non-financial and non-government owned Indian firms,
the research finds that domestic market power as defined by firm assets to average
industry assets ratio along with price to book ratio, firm size and firm age are
significant drivers of DOl in the case of Indian firms

The study further concludes that DOl measures change according to the context
and period and attaining critical size & scale are important determinants of
internationalization.

Business Opportunity, June 20-23, 2011, Frankfurt, Germany

This paper aims at analyzing the nutritional information
disclosure on the packaging/ wrapper of major packaged
food products of leading Indian and multinational brands
being marketed in India. This study covers 9 packaged food
products comprising snacks, food products and breakfast
products of leading brands of 15 food processors comprising 7 regional/ national
and 8 multinational companies.

Kumar, Sushil and Ali, Jabir (2011). Regulatory Arrangements for Disclosure of Nutritional Information on Food
Labels in India. Paper presented in 21st Annual IFAMA World Forum and Symposium - The Road to 2050: Sustainability as a

This analysis clearly indicate that food processors disclose
nutritional information on their food labels to facilitate the
consumers in making informed choices as per their
corporate strategy. The difference in information contents
across products and food processors imply that there is no
standard regulation for disclosing the nutritional information and therefore these
information are provided by the organization on voluntary basis.




Volume XXII Nos. 3

Page 3 |

Research Publications

Sustainable development involves a broad view of social,
environmental, and economic outcomes; a long-term
perspective, concerned with the interests and rights of future
generations as well as of people today; and an inclusive
approach to action that recognizes the need for all people to
be involved in the decisions that affect their lives. Marketing
sustainable development has become essential these days as most of the
stakeholders to the development process are often unaware of the undesirable
consequences of the short term intent of their actions. We argue that the
Government can play a very crucial role in this context.

Saji, K.B. and Mukundadas, V. (2011). “Role of Government in Marketing Sustainable Development: An Exploratory Investigation”. Paper
presented and published in the refereed proceedings of the 33rd Annual Marketing Science Conference, organized by the INFORMS Society for
Marketing Science at the Jesse H. Jones Graduate School of Business, Rice University, Houston, Texas, USAduring June 9-11,2011.

Although there are observations and commentaries available galore to this
direction, the extant literature on non-profit marketing is silent on the institutional
role of Government in marketing sustainable development. We attempt to address
this research gap by conducting an exploratory investigation to identify the potential
antecedents for explaining the role of Government in marketing sustainable
development. For the exploration purpose, we have considered the present
Governmentin the Indian state of Bihar that cautiously worked towards the cause of
sustainable development through several carefully crafted social projects. The
paper reports a theoretical framework that explains the role of Government in
marketing sustainable development.

Ali, Jabir and Pappa, Evangelia (2011). Understanding structural changes in global meat sector: a comparative analysis across
geographical regions. Paper presented in 21st Annual IFAMA World Forum and Symposium - The Road to 2050: Sustainability as a Business

Opportunity, June 20-23, 2011, Frankfurt, Germany.

This study provides a comprehensive overview and valuable perspective on the
global meat sectori.e. one of the most significant food processing sub-sectors which
have become a major contributor to the global economy. Structural changes in
global meat production, consumption and trade have been analyzed, using Food
and Agriculture Organisation of United Nations (FAO) statistical database, in terms
of geographic concentration or relocation of production or markets and temporal
changes across the major geographical regions.

Findings indicate a significant shift in production,
consumption and trade of bovine versus ovine meat;
ruminant versus non-ruminant meat as well as red versus
white meat. Similarly, while in developing markets still focus
on red meat, the developed markets moving faster towards
white meat due to increasing health and environmental concerns in the recent years
among the consumers.

Opportunity, June 20-23, 2011, Frankfurt, Germany.

This paper identifies factors affecting design and
management of contract arrangements in mango value chain
using data from survey of 83 contractors involved in mango
production and marketing in Uttar Pradesh, India. Contract
partners' responses on various aspects of contractual
arrangements such as contract structure and negotiation
process were recorded with the help of a structured questionnaire administered
personally. Descriptive statistics and factor and correlation analysis has been used
to identify and understand the important aspects of mango contract.

Ali, Jabir and Kumar, Sushil (2011). Understanding the Contractual Arrangements in Mango Value Chain in India.
Paper presented in 21st Annual IFAMA World Forum and Symposium - The Road to 2050: Sustainability as a Business

Various aspects of contractual arrangement can broadly be
categorized into three parts - orchard owners'
characteristics, orchard characteristics and contract
management attributes, which can further be sub-divided
into 9 factors. Correlations between contractors'
demographic profiles and various contract factors provide practical insights about
critical aspects of contract design and management in agricultural production.

Kumar, Sushil and Ali, Jabir (2011). Analyzing the Factors Affecting Consumer Awareness on Organic Foods in India. Paper presented in 21st Annual IFAMA World
Forum and Symposium - The Road to 2050: Sustainability as a Business Opportunity, June 20-23, 2011, Frankfurt, Germany.

The present study aims at analysing the factors affecting awareness level of
consumers on organic food products, using a structured survey of 200 respondents
covering the national capital, New Delhi and a state capital Lucknow, Uttar Pradesh.
Growing consumers' concerns on food safety, health and environment in the recent
decade has resulted increased demand for organic food across the world, including
emerging economies such as India. The organic food industry in India is export
oriented, with rapid production growth.

As the state of consumer knowledge on various attributes of organic foods is
fundamental for inducing the demand of organic food products, a study to
understand the level of consumer awareness becomes important. Based on
awareness on food label, potential consumers of organic food can be grouped into
five categories - Humanists, Food Phobics, Healthy Eaters, Environmentalists and
Hedonists by using factor analysis. A logit regression model has been estimated to
indentify the most likely socio-demographic and other important factors affecting
the consumers' awareness of organic food.

Kumar, Sushil and Ali, Jabir (2011). Assessing Consumer Awareness and Usage of Food Labels and Influences on Food Buying Behavior. Paper presented in
21stAnnual IFAMAWorld Forum and Symposium - The Road to 2050: Sustainability as a Business Opportunity, June 20-23, 2011, Frankfurt, Germany

Food regulations and increased consumer awareness are forcing food companies
across the world to display more and more information on packaged food products.
However, little is known about consumer response to such information in emerging
economies. Using data from a questionnaire survey conducted among 373
respondents across three major cities in India, the study assesses the level of
awareness about five categories of information generally displayed on food labels.
The study also examines the usability of such information in purchase decisions of
the respondents.

The level of awareness and the purchase decisions are compared across different
socio-economic groups. It is found that Indian consumers in these three cities are
fairly aware of the information provided on the food labels; though the level of
awareness about different types of information varies. The results indicate that
particular category of information is used more by the consumers while purchasing
packaged food products. Differences across different socio-economic groups are
also significant in many cases. The results have very strong implications for
regulatory authorities as well as the food companies.
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Samir K Srivastava, Infrastructure Aspoilsport? Logistics Times, Volume 2, Number 2, June 2011, pp. 40.

India's Foreign Trade Policy Document 2009-14 expects to double India's exports of goods and services from $225 billion in the current fiscal to $450
billion in 2014. The draft paper calls for setting up a technology upgrading fund, financial support to various sectors and special focus on new
markets, besides clearing infrastructure bottlenecks. It also talks of leveraging emerging technologies to reduce the transaction cost and institutional
bottlenecks. Initiatives are on to diversify our export markets and offset the inherent disadvantage for our exporters in emerging markets of Africa,
Latin America, Oceania and CIS countries through appropriate policy instruments, specially in context of incentives, duties and tax structures.
Primary focus in on value added activities in manufacturing and on sectors like engineering, chemicals, gems and jewellery, agriculture and leather
products. The least focus seems to be on 'clearing infrastructure bottlenecks'. It seems quite probable that infrastructure may play spoilsport in our
desire to double exports by 2014 unless suitable necessary actions are taken by all the stakeholders, particularly the Government.

Full article can be accessed at: http://issuu.com/rajmisra/docs/final_lt_june_2011p/40?mode=a_p

Arun K. Jain, India's great leadership deficit, Financial Chronicle, June 27, 2011

Indians, without any doubt, have made a markin the knowledge economy, be it education, management sciences, technology, and natural sciences.
They have done themselves and their families proud as world-class software programmers, managers, economists and engineers. But if the
impression that India is only of rat-racers and learners-by-rote is much off the mark;

Full article can be accessed at: http://www.mydigitalfc.com/op-ed/india%E2%80%99s-great-leadership-deficit-671

Arun K. Jain, Family businesses need vision, Financial Chronicle, June 13, 2011

Capitalism, with all its shortcomings, is the engine for powering individual aspirations and collective growth. It fosters entrepreneurship through the seeds of competition
and innovation.

Full article can be accessed at: http://www.mydigitalfc.com/op-ed/family-businesses-need-vision-639

Keynote Address / Invitational Lectures

Raina, Roshan Lal, Competencies for Information Professionals. Keynote Address delivered in the inaugural function of the National
Conference on 'Trends and Issues for Academic Libraries in Digital Era" organized by MLRSM, SPEED, and SLA (Asian Chapter), at Regional
Science Centre, Lucknow on May 29,2011

Editorial Assignments

Prof.Saji K.B.Nair served in the programme committee and on the editorial review board (for the track International Marketing Management and Supply Chain) of the
conference proceedings of the 2011 Academy of International Business (AIB) annual meeting held at Nagoya, Japan during June 24-28, 2011

Other Assignments

Prof.Jabir Alimoderated a Session on “Consumer Orientation and Marketing Food System Environmental Conflicts” at 21st Annual IFAMAWorld Forum and Symposium -
The Road to 2050: Sustainability as a Business Opportunity, June 20-23, 2011, Frankfurt, Germany.
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Management Development Programs

S.No. Program Title Program Director Date Venue

1 Strategy for Effective People Management for Prof. Payal Mehra & July 11-13, 2011 Lucknow
Public Prosecution Officers of U.P. Govt. Prof. Ashish Dubey

2 Transformational Management Programme Prof. Pankaj Kumar & July 11-16, 2011 Lucknow
for Chief Managers of POWERGRID Prof. Ashutosh Kumar Sinha

3 Strategic Business Negotition and Prof. Himanshu Rai July 14-16, 2011 Noida
Communication

4 Strategy for Effective People Management for Prof. Sushil Kumar & July 14-16, 2011 Lucknow
Public Prosecution Officers of U.P. Govt. Prof. Ashish Dubey

5 Finance for Non-Finance Executives Prof. Prakash Singh & July 18-20, 2011 Lucknow

Prof. Ajay K Garg

6 Strategies for Food & Agribusiness Prof. Sushil Kumar July 18-22, 2011 Lucknow
Sustainability (NAIP) (CFAM)
Marketing Research for Capturing Consumer July 18-22, 2011 Noida

! Insight and Achieving Marketing Excellence Prof. Satya Bhusan Dash

8 Strategies for Effective People Management Prof. Pankaj Kumar July 25-27, 2011 Lucknow

9 Decision Making Techniques for Managers Prof. Sushil Kumar July 25-29, 2011 Lucknow

Concluded
S.No. Program Title Program Director Date Venue

1 Transformational Management Programme | Prof. Pushpendra Priyadarshi June 6-11, 2011 Lucknow
for Chief Managers of POWERGRID & Prof. Ashutosh Kumar Sinha

2 Advanced Management Programme for Sr. Prof. R L Raina & June 6, 2011- Lucknow, Amsterdam,
IES Officers Prof. Neeraj Dwivedi July 16, 2011 Brussels, Paris & London

3 Strategy for Effective People Management for | Prof. Pushpendra Priyadarshi June 13-15, 2011 Noida
Public Prosecution Officers of U.P. Govt. & Prof. Ashish Dubey

4 Strategy for Effective People Management for | Prof. Pushpendra Priyadarshi June 16-18, 2011 Lucknow
Public Prosecution Officers of U.P. Govt. & Prof. Ashish Dubey

5 Public Policy for IES Officer Trainees Prof. Sukumar Nandi & June 27, 2011- Lucknow

Prof. Ajay K Garg July 8, 2011
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Farewell to Prof. Krishna Kumar and Mr. V.C.S. Panicker

The institute bid a teary eyed farewell to Prof. Krishna Kumar and Mr. V.C.S. Panicker on 30th June 2011.The farewell bought back old memories and when everyone
shared their memories of Prof. Krishna Kumar, the whole atmosphere became emotional.

Prof. Krishna Kumar had joined the institute when it was just in its infancy (25 years back) and since than had been an integral part of the institute. He has taken up various
administrative profiles also during his tenure, from being the first placement chairperson to his last assignment of being Dean Academic Affairs.

All the interesting anecdotes which were shared and also Prof. Krishna Kumar’s farewell speech bought out an rarely known feature of Prof. Krishna Kumar, a man of who
had the courage to do things, a man who did not focus on obstacles in his way, but focused on the ultimate goals. One also witnessed the humorous side of Prof. Krishan
Kumar.
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Name of the Publication : Business Standard
Edition . Delhi
Date 1 06/6/11
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Name of the Publication : Mint

. Delhi

: 13/6/11
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Date 1 20/6/11

From the Press

Name of the Publication : Times of India
Edition . New Delhi

ONLINE COURSE [ 1Y

Hughes Communications India
Ltd. and the Indian Mglitute of
Management Lucknow (ITML)
launched the executive progra-

Name of the Publication : Hindu
Edition : New Delhi
Date 1 25/6/11

Team Samavaya

Bharat Bhasker (Professor in Charge)
Corporate Communication & Media Relations
Indian Institute of Management, Lucknow.
Prabandh Nagar, Off Sitapur Road Lucknow - 226013

Phone : 91-5622-2736670 / 2736671, Fax : 91-522-2734025.
Email: bhasker@iiml.ac.in, ccmr@iiml.ac.in

Designed by : Anuradha Manjul, (PR&MRO)




