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Research Publications

Publication Profile
Research Publications

Books & Book Chapters

Payal Mehra, 'Communication beyond Boundaries', Business Expert Press, New York, July 2014,
ISBN : 9781606496381

The way one communicates across ethnicities and cultures can vary, leading to miscommunication and
misinterpretation. In a diverse setting, communication is far more complicated than the linear model of
communication. Consequently, many employees may feel frustrated when their warm smiles are
misinterpreted, their informal demeanor mistaken for sloppy work, and their heavy accents received as
being too fuzzy a communication style

Sahoo, S., 'How do investors' subscription rate and pattern affect underpricing? An empirical
investigation for Indian IPOs', Afro-Asian J. Finance and Accounting, 4(3),2014: pp.367386.

This study investigates subscription rates across institutional and non-institutional retail investors for
149 initial public offerings listed in Indian stock market. We document a positive relationship between
underpricing and subscription rate of all investor groups. We also find a significant shift in response
pattern across institutional and non-institutional retail investors towards underpriced and overpriced
IPOs. Our result supports the information asymmetry argument, suggesting that informed investors
(institutional investors) are heavily subscribing for underpriced IPOs and shy away from overpriced
issues. Cross-sectional regression results indicate that institutional investors' subscription rate is
statistically significant (and positive) while evaluating retail investors' response rate. This evidence
strongly suggests that retail investors sequentially learn from more sophisticated and
informed(institutional) investors while applying for IPOs. Further, it is found that non-institutional retail
investors heavily subscribe for IPOs from mature firms having long operational history. Empirical
results confirm that larger offers and IPOs having more post issue promoter group retention are more
underpriced.

Keywords: underpricing; institutional investor; non-institutional investor; retail investor; offer size;
initial return; age; ex-ante; postissue promoter group holding.

Gupta, Devashish Das & Utkarsh, 'Assessing the website effectiveness of top ten tourist attracting
nations', Information Technology & Tourism, Springer, 14(2),2014:pp.151-175 (ISSN 1098-3058) DOI
10.1007/s40558-014-0012-x

Website evaluation has been studied extensively in Information Systems and Tourism literature; but
few studies combine information system issues with the Tourist decision making perspective. In this
research we evaluate websites on a comprehensive set of criteria, based on five factors of website
effectiveness. A Content analysis of official tourism websites of top ten tourist attracting nations was
done and data was analysed using Correspondence analysis and weighted mean scores. The study
also discusses the implications for tourism organisations for developing websites that create
destination image and attract tourists across the globe. The research contributes to the website
evaluation approaches by developing a set of criteria using a tourist decision making perspective,
rather than only technical, for evaluating website effectiveness. The research employs a novel
approach of analyzing cross national websites unlike other studies that have generally evaluated
websites from a single country
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Research Publications

Verma, Vimal & Gupta, Devashish Das, 'Senior Citizens as Food Shoppers: An Exploratory study into
the gerontology', SCMS Journal of Indian Management, April-June 2014: pp 21-28. This journal is indexed in

EBSCO Business Source Complete and ProQuest

Aging occurs naturally. With the advent of progress in research as well as health practices, percentage
of senior citizens is on the rise in almost all countries especially USA, UK, and Germany. India is one
among them. Life expectancy has gone up considerably. With the growth of retail in India, it has
become a challenge for marketers of food products. However, all products and strategies are broadly
focused to youth and children. Does senior segment have affordability to consume? Can they be
segmented further? Can we go into studying their shopping behaviour especially for food products?
This study explores into the existing work done internationally with general reference to India.

Conference & Seminar Papers

Satyam, Saji, K. B., & Mishra, Shashi Shekhar, 'Aligning Industrial Product Innovation Projects to
Disruptive Technologies: An Exploratory Investigation' paper presented at the ISBM Academic
Conference 2014 on 'Advances in B-to-B Marketing' organized by ISBM-Penn State University, San
Francisco State University (Downtown Campus), San Francisco, CA, USA, July 30-31,2014

Saji, K.B. & Mishra, Shashi Shekhar, 'B2B branding intent: The construct, research propositions, and
managerial implications' paper presented at the ISBM Academic Conference 2014 on 'Advances in B-
to-B Marketing' organized by ISBM-Penn State University, San Francisco State University (Downtown
Campus), San Francisco, CA, USA, July 30-31,2014

Mishra, Shashi Shekhar, Dua, Amarjeet & Saji, K.B., 'Modelling the B2B customer preferences using
CBC analysis: The case of BSGs from India' paper presented at the ISBM Academic Conference 2014
on 'Advances in B-to-B Marketing' organized by ISBM-Penn State University, San Francisco State
University (Downtown Campus), San Francisco, CA, USA, July 30-31, 2014

Chaudhuri, Atanu & Dawar, Saloni, 'Impact of product development efforts on product introduction
and product customization abilities: investigating the effects of product design complexity and product
development order winners', paper presented in the 21st European Operations Management
Conference, Palermo, Italy, June 20-25, 2014

This paper investigates the impact of efforts in new product development-manufacturing integration
(NPDMI) on new product introduction (NPI) and product customization (PC) abilities and the
moderating effects of product design complexity and importance of new product development order
winners (NPIOW) on the above relationships. The results from the data on 136 Indian manufacturing
plants show that NPDMI, product design complexity and NPIOW all have significant positive impact on
NPI and PC abilities. Importance of NPIOW has a positive moderating effect on the relationship
between NPDMI and PC ability change but product design complexity demonstrate no such effect on
the above relationships.
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Mishra, Abhishek, Dash, Satyabhushan & Masarrat, Ghazal, 'Facebook Advertisement for Data
Collection:A study to explore consumption values for smartphones' paper presented at marketing
conference titled Social Media Marketing in emerging Economies, organised by Welingkar Institute of
Management Development and Research in collaboration with AIM, Bengaluru, July 25-26, 2014

Other Assignments

Dua, Amarjeet; Mishra, Shashi Shekhar; & Saji, K.B., “Designing Business Simulation Games by
Choice-based Conjoint Analysis: Empirical evidence from India”. Poster presentation at AMA 2014
Summer Marketing Educators' Conference, held in San Francisco, CAduring 1-3 August 2014

Prof. Atanu Chaudhuri was member of the Scientific Committee for the 21stEuropean Operations
Management Conference, held at Palermo, Italy, June 20-25, 2014 and chaired a session on New
Product Development and Innovation at the same conference
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Employee Joining/Supeannuation/Movement

Superannuation

Prof. Sukumar Nandi, Business Environment area has superannuated from the services of [IM
Lucknow w.e.f31stJuly 2014

Bereaved

Prof. Saji. K.B. Nair, Marketing area, passed away in July after a brief period of illness.

New Joining

Mr. Anurag has joined as Senior Administrative Officer (Estt.) at Lucknow Campus with effect from July
1,2014.

Mr. Vishwa Ranjan has joined as Chief Administrative Officer at Lucknow Campus with effect from July
14,2014.
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Foundation Day

[IM Lucknow celebrated its 30th foundation day this week. 30 years back, the foundation stone was laid
on 27th July.1984

The festivities started from 22nd July 2014, with various sporting events for the entire IIML community
members (students, employees and their families).

Following sporting events (Swimming, Gym Bench Press, Gym Push Up, Squash, Billiards and Table
Tennis) were organised for the IIML community members. An interesting feature which came out in
these events was the active participation by the employees many employees not being deterred by
their age group created a record of sort by being consecutive winners in various events year after year
some of the employees who created this record were: Dharampal Yadav, Amitesh, Prof. Himanshu Rai,
Prof. Pankaj Kumar.

A Cross Country run was organised on 28th July 2014. Employees and students participated in the
same with full vigour and excitement.

The festivities ended with a cultural nite in the evening on 28th July 2014.
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Event

Table Tennis

Foundation Day - Results

Category

Upto 14 years {employee
children)

1st
Parth Singh

Winners
2nd
Madhav Kumar

3Id
Manan Kapoor

Above 14 years (employee
children)

Nitish Kansari

Ankur Yaday

Aditya Dwivedi

Employees

Prof. Pankaj Kumar

Prof. Ashutosh Sinha

Prof. Ne eraj Dwivedi

Billiards

Upto 14 years (employee
children)

Soham Vaidya

Parth Singh

Manan Kapoor

Above 14 years (employee
children)

Ankur ¥adav

Shashank Shukla

Employees

Dharampal Yadav

ShakurBux

Students

50 M1 Free Style (Boys)

Viral Nilangekar

Anurag Dhingra

Vishnu Chauhan

50 Mt Back Strake (Boys)

Virat Nilangekar

Vishnu Chauhan

Ritin Kakkar

50 Mt Breast Stroke
(Boys)

Virat Nilangekar

Vishnu Chauhan

Anshuman Bhujabal

25 mi Butterfly stroke
(Boys)

Virat Nilangekar

Vishnu Chauhan

Anshuman Bhujabal

50 M1 Free Sty (Grls)

Raka Sardar

Snsti Nagpal

Devika Kapur

50 Mt Back Stroke (Gids)

Raka Sardar

Devika Kapur

Sritama Das

50 M1 Breast Stroke (Girls)
Employees

Students

Boys

Devika Kapur
Prof. Himanghu Ral

Shritam Dag

Raka Sardar
Prof. Nishant Uppal

Arun Thukral

HetviVashi

Shikhar Gupta

Girls

Sakshi Jain

Shweta Doharey

Chandini Malka

Gym-Bench
Press

Gym-Push Up

Badminton

Above 14 years (employee
children)

Bharat Devanandan

Pramad

SusheelYadav

Employees

Amitesh Sngh

Prof. Nishant Uppal

Students

Boys (50-60Kg)
Boys (60-70Kag)
Boys (70-80Kg)

Pankaj Briwal
Wasim Akhtar Al
AchintNigam

Ankur Mandal
Satyam Singh
Kunal Negi

Vasu Pal

Boys (80-90Ka)

Pankaj Nagar

Nikhi Madan

Abhishek Chou rasia

Boys (90Kg & above)

Anvit Shelty

Ravi Sridharan

Girls (50-80Kg)
Girls (60-70Kg)
Students

Boys (50-60Kq)

Supreet Kaur
Vaishali Yadav

Pankaj Briwal

Deepika Bharada
Kumudinee Yadav

Ankur Mandal

Preeli Agarwal
Reetika Patange

Boys (B0-70Kqg)

Piyush Soneja

Wasim Akhtar Al

Ritin Kakkar

Boys (70-80Kg)

Kunal Negi

Vasu Pal

Nahajyoli Talukdar

Boys (80-90Kq)
Upto 14 years Boys
(employee chidren)

Abhishek Chourasia
Praveen Lal

Sahil Saini
Manan Kapoor

Pankaj Nagar
Soham Vaidya

Above 14 years Boys
(employee chidren)
Above 14 years Girk
(employee chidren)

Abhishek
Anuraj Mohan

Savita Pande

Aakash Prasad
Himanshu Srivastava

Riya John

Yash Ramteke
Deepak Pandey

Shruti Srivastava

Employees

Prof. Nishant Uppal

Dhruv Srivastava

Amitesh

Students
Boys
Girs

Prateek Sekhani
Garvee Garg

Anvit Shetty
Yamin| Borasi

Abhishek Gupta
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Jul 00 2014 : The Times of India (Lucknow)

[IM-Lucknow to merge two
fests into one mega event

Times News Network

Lucknow: The Indian Insti-
tute of Management-Luck-
now's sports and cultural
event ‘Varchasva' will no
longer be a separate event.
This academic session, IIM
has decided to merge Var-
chasva with its annual inter-
national business conclave,
Manfest. The two will come

together to organize a mega-
event from this year
Corporate communica-
tion and media relations
chairperson Prof Payal Meh-
ra said, “It has been done due
to constraints in the academ-
iccalendar scheduling™.
However, professors hint-
ed at shortage of funds need-
ed to hold two events sepa-
rately. Since Varchasva was

Name of the Publication : NBT

Edition

Date

: Lucknow
: 09/07/14
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held in October-November,
most sponsors participated
in it. Over 100 institutues
from across the country par-
ticipated are present in the
event. Manfest, which takes
place in January-February,
faces shortage of sponsors,

“It's difficult to hold two
events separately. It also took
a toll on academics,” said a
professor
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FomthePress

Name of the Publication : Times of India
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Business in China features
among new courses in IIMs

NEW DELHI: Eeeping in mind the
new global and domestic mar-
ket trends, Indian Institutes
of Management (IIMs) across
the country are reinventing
themselves by introducing new
courses, programmes and bring-
ing in more culfural diversity in
classrooms.

For instance, IIM Calcutta
has introduced two new cours-
es — Marketing at the Bottom
of the Pyramid and Corporate
Irresponsibility

Ashok Banerjee, dean (new
initiatives and external rela-
tions), IIM Calcutta, said that
the Marketing at the Bottom of
the Pyramid course focuses on
rural markets.

“Students need to know there
is a flourishing market right at
thebottomof the pyramid, where
new strategies are required.

INNOVATIVE

= ||M-Bangalore introduced
‘Business China’, keeping
in mind the growing
importance of China for
the Indian managers

= [IM-Calcutta introduced
Marketing at the Bottom
of the Pyramid and
Corporate Irresponsibility

® |IM-Lucknow has intro-
duced a course for execu-
tives who are too busy to
go through a regular doc-
toral programme. Herg,
they can conduct research
in any field of study.

The other course on Corporate
Irresponsibility allows students
to take a contrary view of corpo-
rates,” he said.

As a part of the redesign
process, [IM Lucknow has

started a unique doctoral pro-
gramme for executives, where
they can conduct research in
any field of study This caters
especially to those who, due to
work commitments, have not
been able to opt for a regular
doctoral programme.

“Keeping in mind the global
trends and needs of the corpo-
rate world, we have introduced
new courses,” said Devi Singh,
director, [IM Lucknow.

Other 1IMs too have started
restructuring the course pro-
grammes to suit the global mar-
ket. Many of them are taking
their cues from internationally-
renowned institutions.

“Change is a dynamic proc-
ess. We are in the process of re-
designing owr core programmes
and a concrete design is likely to
emerge soon. The changes will
however be introduced from
next year,” said the dean of 1IM
Ahmedabad, Dr Ajay Pandey

FomthePress

Name of the Publication : Hindustan Times
Edition
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lIMs MUST
TAKE THE LEAD

liMs are a brand, no doubl, but brand suslenance
and enhancement is the need of the hour,
expresses Dr Devi Singh, Director, IM Lucknow

Btiding & pe o bor bl Ml o |
gy i 3 mesapreew depeee
Brcumers rosrmingd becsne of s
gyt ol pusiling e Mss T
Let that Manaprmend is 3 grner-
B g madrs 0 ety or
vt b ol stvams, asd bewcr
Mhe Pash e ihds degree g
WA R el 1 & pweriel
rgee. e w0 b Being el
el b mads | conlwsing

1 aheruities ihewe davs prom.
b (% rampus placrmesd
liwm rlirciive o plallsrm s
wampEs plar rmenl

Dainik Jagran

: Lucknow
29/07/14

Laipus plademsals sy dfinileh
rillevipur im prifing il fesd cre
winl job b cimdenis iheegh i =
el wrrrssarily fhe one bl s
LS CORUGT WD R Gery leng
The nme wien stodesis s
pasing . @5 & peried Bell of
awndety, wierr bassies e hesl
P (o ST - -
[ e L L]
il Bl s pradty wambs 1§ b
wnally & yead of e LA alen
shndrale wrigh sl saher o
wierthrs biis wos e prelile (R
ey rrally wasied asd ii's ies
Wl Ty B @ e Chakgr

Enrrpd fme EEME
masi IF cwibrars
kel bm (e sraee = shedsing
i mrtrepeiiless. lis ds you
bk Wl i dlbad o) FRaiie i
e Sate can e T

e e -
L
iliis cheigh SeEled of oa-
demin e rwor e reguen win

and WT-k.
e esing

e i ooy snluiion iemards
ERPI NG I B Sl TR
- e st

M e Ghr-apes mllh sl 12
Walng Barhauts BorEss 1he
wartd b slmdewl  FLNaREE
Tem lar dors B brip s prosid
g Fupaairy Io Ihe slndeals”
Windewi Furhange s g prewi ey

L Delivery of Management Education in the
right wany s important, bke
chissmom education cannot e
appreciated beyond a point. There will have
Lo e e wins, In short,
Mansgement Edocation in the curment lorm
e, @0 o forever, and Lhe VS mist
Lakee Ui e in Dririging aboul a changs:

e

U il b R ey gl
e Y e
eraduate cdw sime snd sl can

R N ) peyam—
S T g e ]
s g Borve [y el mady g
i wrw el bearn ghemt vhe didley.

n rduiaiion  paiicres
e s remArre. bl
bl @ mrw oy
(o T

ol wmlieh "

(eshally, evrnine Mk s o
sin-uin ke reeryome § b el
Al e ibesr warling prope
wha sfier by i pels ber 800
sears, wanl b pgrade L.
sciurs sl it Cwmbiead
N e T
it atage ol bl wherr Ghey Cae
e By s sl w0
Tall-bimes msmage morad couder His
e Bl v Py s | -
-

To ol o wider srcibm of
propie. Ihere S predrammes
el vary fesm bring | gear
B TR R T
Wi g ama s wl a
T MBAAGY  Biosid PFgF ddr s
N Seew Lskew wers well A
Vi prisgrammes. v oo il e
Pty ki s dad delinibely cadny
wrighiage when ressidbering
ey sk

SMEIMSTA = U= 30 T Baw TARE 71| 39
IR U s der nidaifemsit ax s B orn, G
IEIHEUACE B FET 7 0T R | S A6 A, TR,

faforamef wrn 2aer 2R ORE wiRifa i 52




| Volume XXV Nos. 4 Page 12|

FomthePress

Name of the Publication : Amar Ujala
Edition : Lucknow
Date 1 29/07/14

AR WO TN S W 30w e v e
TP W S T O e s e
® mm wm el v Wik & o fafes il
e e e W) AR WA & A e W
TR i R W W s o e
| wrdze & wm F i) ol Pl 3 o s

27 wrui, 1984 & vl pu swaiee o e fem
o wr w Pl weined = smie few wm b om
o witze % wm @ few ol seiuind & g fafus
sl =0 s few ) g feaitin, form it G,
Fors o o, v, Paered ot 2wy 2 e ammitor fem
oy st 4 sl aby fewsd & w3 g owg-
et w v iz & e owle o W e
w7 el Pees o sl wm P g s
mﬁ:imﬁﬁ:‘mtmmq T““ﬂ;wi e e e —— mmammmu

A

Story :lIM Lucknow's new batch 2014-16 comprises 46 per cent women
http://indiatoday.intoday.in/education/story/iim-lucknows-new-batch-comprises-46-per-cent-
woman/1/369343.html

Story : New batch of IIM-Lucknow comprises 46% of female candidates
Http://forum.testfunda.com/topic14858-new-batch-iim-lucknow-comprises-46-female-candidates.html
Http://www.prepsure.com/news/iim-lucknow-2014-16-46-per-cent-women-in-batch/
Http://www.eduezee.com/site/education/news/487/Female%20student%E2%80%99s%20enroliment%20sho
0t%20up

http://www.bms.co.in/around-46-per-cent-candidates-of-iim-lucknows-batch-comprises-of-female-
candidates/
Http://www.minglebox.com/article/indian-institute-of-management-iim-lucknow-uttar-pradesh/iim-lucknow-
brings-

Story :lIMs repackage themselves for new markets
http://www.hindustantimes.com/hteducation/educationnews/iims-repackage-themselves-for-global-and-
domestic-

Story :lIMs repackage themselves for new markets
Http://www.smartinvestor.in/market/story-253423-storydet
Http://www.business-standard.com/article/management/godrej-campus-initiative-loud-comes-to-iim-I-
Http://www.news.nom.co/godrej-campus-initiative-loud-comes-10723263-news/
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Story :More women join lIMs, IIM-A registers 30% occupancy
Http://www.hindustantimes.com/hteducation/educationnews/more-women-join-iims-iim-a-registers-30-
occupancy/article1-1241243.aspx

Team Samavaya

Corporate Communication & Media Relations

Indian Institute of Management, Lucknow.
Prabandh Nagar, IIM Road Lucknow - 226013

Phone : 91-5622-2736910, Fax : 91-522-2734025.
Email: ccmr@iiml.ac.in

Designed by : Anuradha Manjul, (PR&MRO)
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