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Hindi Pakhwara Results

Inside this issue

Results of competitions which were held during Hindi Pakhwara were announced. The prizes were distributed by
the Director, Dr. Devi Singh.

Events Results
GroupA- Faculty/ FPM Students Group B - Officers
1st- Mr. Shashi Shekhar Mishra Mr. Pritam Singh
2nd- Dr. Kritu Bardhan Gupta Mr.M.C.Shukla
Academic Activities 3rd- Mr. Vishal Gupt Mr. Khursheed Ahmad
Group C-Grp B & C Employees Group D - Grp D Employees
1st- Mrs. Seema Shukla Mr. Shakur Bux
Publication Profile 2nd- Mr. Amitesh K. Singh Mr. Manoj Kr. Kharwar
3rd- Mrs. Sangeeta Srivastava Mr. Rajkishore Yadav
. . Group E - Research Associates / Contractual Employees
Research Publications 1st- Mr. Arun Kr. Deshmukh
2nd- Ms. Ankita Singh
3rd- Ms. Pratima Singh

- Books & Book Chapters
- Conference / Seminar Paper

Articles in Magazines

Other Assignments

Management Development Programs

- Forthcoming
- Concluded

From the Press

Republic Day Celebrations

The 63rd Republic Day on January 26th, 2012 was celebrated at both campuses in Lucknow & Noida campus.
Flag Hoisting was followed by cultural programme by IIML community members. At Lucknow campus sports
events were also organised for community members.
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Events

Manfest 2012

25th Edition of Manfest - The Annual International Business Conclave, our flagship event was hosted from 20th -22nd January 2012. The theme this year was “Innovate,
Implement & Inspire - Build a legacy”. Many eminent personalities from the corporate world were a part of the conclave. Performances from Indie Band Gold Spot from
USA, Noted Sitar Player - Pt. Prateek Chaudhuri, DJ Suketu, Bollywood Singers Benny Dayal & Anoushka Manchanda were also a part of Manfest.
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Squash Tournament at IIM Lucknow

Asquash tournament was organised on 19th January 2012. There were two teams which participated - Team A - IM Lucknow and Team B - Lucknow City. The Lucknow
City Team emerged as overall winner.




Volume XXII Nos.10 Page 3

Events

International Marketing Conference

Aninternational marketing conference with the theme “Shaping the future of Research in Marketing in Emerging Economies : Looking Ahead” was organised at the Noida
campus from January 12-14, 2012.. Eminent academicians in the field of Marketing from across the world participated in the first of it kind conference in India.

The conference was co chaired by Prof. Jagdish Seth, Prof. Arun Jain, Prof. Naresh Malhotra and Prof. Satyabhushan Dash. On day one doctoral colloquium was
arranged. Day two saw various sessions on marketing from stalwarts of marketing. Day three was dedicated to paper presentations and discussions. Prof. Steve Burgess

delivered the key note address during the closing ceremony of the conference. I - I | 1 ] - { I [ [
e . g L

More than 300 participants from across the world, especially the BRICS nation took partin the conference.

ACultural nite was also organised on day two.
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Academic Activities

Featured members

i""

Prof. Rajiv K. Srivastava Prof. K.N. Singh Prof. Sushil Kumar Prof. Samir K. Srivastava  Prof. Atanu Chaudhury
(Operations Management) (Operations Management) (Operations Management) (Operations Management) (Operations Management)
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444345
Prof. Arunabha Mukhopadhyay Prof. Saji K.B. Nair Prof. Satyabhushan Dash Prof. Prem C. Purwar
(Information Technology & Systems ) (Marketing) (Marketing) (Marketing)

Publication Profile

Research Publications

Books & Book Chapters

Arun Jain, Naresh K. Malhotra, Saji K.B. Nair, and Satyabhusan Dash (2012). Shaping the Future of Research in Marketing in Emerging Economies: Looking Ahead.
Pearson Education India, 379 pages

This book edited by four Indians carries the extended abstracts of the research papers presented at the First [IML International conference in Marketing in Emerging
Economies held at Indian Institute of Management Lucknow, Noida campus during January 13-14, 2012. The 174 extended abstracts of research papers presented across
fourteen sections of this 379-page long book were originally selected from 415 submissions (made by over 900 authors from 20 emerging market economies) through a
double blind review process involving an international panel of 38 reviewers from across the globe. The book carries a classy foreword from Prof. Jagdish N. Sheth,
Kellstadt Professor of Marketing at Goizueta Business School, Emory University, USA

Satyabhusan Dash, Saji K.B. Nair, and Ghazal Musarrat (2012). Bibliography of Research in Marketing on Emerging Market Economies. Pearson Education India, 71
pages

The rapidly growing and volatile emerging market economies (EMES) present innumerable opportunities and challenges to the marketing practitioners across the globe. It
has been increasingly observed from the practicing word that the marketing theories and models developed in the developed economies do not necessarily work in the ever
changing context of the EMES. Such a situation calls for serious validations of the existing theories, and building new theories relevant to the context of EMEs. Although the
marketing academics have often responded to this serious call by conducting focused researches on EMES, there is no serious compilation of the bibliography done so far
on all the EMEs across the world. Through this present bibliographical compilation, the authors' earnest intent is to collate all the EME specific research articles that got
published in refereed marketing area journals across the world during the past 25 years, i.e. during 1986 to 2011. The book opens with a 21-page long research note that
presents a preamble to the author's effort, research gap and scope of the study, research objectives, methodology employed for the study, and a short summary on the
findings of the study with its limitations. In his elite foreword to this book, Prof. Naresh K. Malhotra, Regents' Professor Emeritus at Georgia Institute of Technology, USA
comments: “Despite the growing importance of emerging market economies, acomprehensive bibliography documenting research in this area was lacking. The attempt by
Satyabhusan Dash, SajiK.B., and Ghazal Masarratis animportant step in this direction.”
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Conference/Seminar Publications

Saurabh Chandra & Rajiv K. Srivastava, Maritime Inventory routing problem with spot cargoes: A Hybrid Constraint programming/Mathematical programming based
solution approach, presented at XV Annual International Conference of Society of Operations Management (SOM-2011), lIM Calcutta, India, December 16-18, 2011.

The problem is an extension to Maritime Inventory Routing problem, with the proposed inclusion of inventor costs at ports, spot cargoes etc. The problem has been
developed in the context of global trade of automobiles. As a solution approach we have tried D.W. decomposition principle and formulated the sub-problems as Constraint
satisfaction problems.

Vijaya Dixit, Atanu Chaudhuri & Rajiv K. Srivastava, Value of Customer Involvement in Make to Order Scenario, presented at XV Annual International Conference of
Society of Operations Management (SOM -2011), IIM Calcutta, India, December 16-18, 2011.

Customer involvement in value transformational activities is important for customer satisfaction, particularly in Make to Order (MTO) scenario. In particular we have
observed in the Design Engineering function in Shipbuilding, that there are insightful interactions with ship owner's representatives for problem solving. Based on this
experience, we propose to examine the extent to which customer involvement benefits the producer and improves project performance. The insights expected from such a
study can be used by firms to decide touch points where customers can be involved to derive maximum benefits from customer knowledge management. In view of the high
importance of customer satisfaction in MTO scenario this study is potentially significant for firms like shipbuilding, aerospace and heavy machinery, where customers
themselves are fully technically knowledgeable and can effectively be used as a resource

Joshin John, Sushil Kumar, K. N. Singh & Rajiv K. Srivastava, Greening the Reverse Supply Chain: A Case in Shipbuilding presented at XV Annual International
Conference of Society of Operations Management (SOM -2011), [IM Calcutta, India, December 16-18, 2011.

Sustainable operations management has gained importance in the current business scenario with the focus shifting to triple bottom line thinking with emphasis on 3 Ps
Profit, People and Planet. The paper discusses an idea of implementing sustainable operations management practices by interlinking the supply chains of shipbreaking,
steel making and shipbuilding industries by employing the principles of 3Rs Reduce, Reuse and Recycle. The model proposes partially closing the reverse supply chain
and extending it to create more value for all the stakeholders in the value chain. It also considers minimizing the environmental impact due to operations and addressing of
the human element in the shipbreaking process. The paper concludes with the generalizability of the concept of 'greening the supply chain' to other industries and the
limitations of the model due to competition and legal frameworks in different countries

Kumar, Ravi Shekhar “Marketing Mix Elements influencing Brand Equity with mediating role of Brand Experience: An empirical study in Healthcare Service”, Doctoral
Colloguium at International conference in Marketing: Shaping the future of Market Research in Emerging Economies: Looking Ahead”, [IM Lucknow-Noida Campus, India,
January 12th, 2012 (This paper won the SECOND BEST Doctoral Dissertation Proposal award.)

The study aims to investigate hierarchical process of customer-based brand equity development for credence-dominant service specifically for hospital services. This
study has three specific objectives: to identify and test the impact of different marketing mix elements on brand equity and assess their relative importance; to examine the
role of brand experience in development of brand equity; & to test the impact of brand equity dimensions on brand equity and to investigate the interrelationship among
brand equity dimensions. This study is in the context of Indian healthcare market, and relies on the extensive literature review, sixty semi-structured in-depth interviews with
Indian patients and analysis of primary data collected from 554 patients who have availed healthcare service in the past 12 months. Findings reveled that brand experience
mediates the relationship between hospital marketing mix elements and customer-based brand equity

Kumar, Ravi Shekhar, Dash, Satyabhusan and Purwar, Prem Chandra, “Linking Brand Experience to Brand Equity through mediating effects of Brand Trust and Brand
Loyalty: An Empirical Study of Hospital Services” International conference in Marketing: Shaping the future of Market Research in Emerging Economies: Looking Ahead”,
IIM Lucknow-Noida Campus, India, January 13th -14th, 2012

With high credence qualities, hospital service is one of the most intangible service in which customer-seller interaction is high. The intangible nature of service induces
customers to seek surrogate measures of service performance. Brand experience of healthcare service provider is an important indicator of service performance that has
received little attention in marketing literature. The study aims to investigate effects of each dimension of brand experience on brand equity and to test the mediating role of
brand trust and brand loyalty between brand experience dimensions and brand equity. This study is in the context of Indian hospital market. Findings revealed that brand
trustand brand loyalty fully mediate the relationship between brand experience dimensions and hospital brand equity

Mohanta, Saroj K., Dash, Satya Bhushan & Mishra Abhishek “Understanding the Rural Consumer's Behavior in Context to His Ecosystem: A Telecommunication
Perspective”, presented at International conference in Marketing: Shaping the future of Market Research in Ememrging Economies: Looking Ahead”, IIM Lucknow-Noida
Campus, India, January 13th -14th, 2012. (This paper won the THIRD BEST paper award in the track “Market Research for Practitioners)

Rural markets have always been a challenge for market researchers. Conventional tools applicable in the urban areas are not directly adaptable in the rural setting. With
the emergence of rural market in terms of brand awareness and shift from nominal decision making process to a more extensive decision making process, more innovative
research tools are required to capture the data about rural consumers in a more effective way. Participatory Rural Appraisal is one tool that does precisely that. The tool
however itself has evolved over time and is now recently catching on the fancy of Rural Market Researchers for commercial projects. The tool was so far limited to
application by NGOs for implementation of either Government Projects or NGO funded initiatives. This paper strives to highlight the evolution of PRA as well as its
interpretation to MART (India's largest rural market research firm) in terms of one commercial project undertaken for a telecom client. MART has developed path breaking
tools under PRA to get up close and personal with the people living in part of India which is different to what marketers are exposed normally. The insights to the rural
consumer behavior with regard to telecom services are plenty and insightful and should of great use to marketers who look forward to venture in such areas after the urban
locales are more or less approaching saturation
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Articles in Magazines

ArunabhaMukhopadhyay & V Sridhar "Wireless Broadband for rural health services" Financial Express, 3Jan2012

Samir K Srivastava, Not Exactly Watershed in Cover Story, Logistics Times, Volume 2, Number 9, January 2012, pp.43.

Although not exactly a watershed year, 2011 witnessed a number of initiatives and hurdles on demand, supply, technological, policy and regulatory fronts, some of which

will have an everlasting impact on Indian logistics and supply chain industry. These legacies and trends force us to ponder about the future ahead, particularly for the
coming year 2012....

Available at: http://issuu.com/rajmisra/docs/It_january_2012_for_net/43

Other Assignments

Prof. Atanu Chaudhuri was invited to speak on a topic titled "Innovations in Operations and Supply Chain" at Tata Motors, Lucknow plant on 23rd January, 2012, as
part of the concluding event of the "Innovation Week", organized by the plant
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Forthcoming

Management Development Programs

S.No. Program Title Program Director Date Venue

1 Sales Force Management & Prof. Rajeev Kumra February 6-8, 2012 Lucknow
Distribution Strategies

2 Agri-input Sales & Marketing Prof. Sanjeev Kapoor February 6-10, 2012 Lucknow
for Chambal Fertilizers Ltd.

3 Achieving‘Su_ccelss in Rural Markets Prof. Rajesh K Aithal February 9-11, 2012 Lucknow
through Distribution Excellence

4 E G M P - 2nd on-campus module Prof. Sushil Kumar (CFAM) Lucknow

p Prof. Ajay K Garg February 11-19, 2012
5 Finance for Non-Finance Executives Prof. Prakash Singh -
Prof. Ajay K Garg February 13-17, 2012 Noida

Strategy for Effective People Management Prof. Yasmeen Rizvi

6
for Prosecuting Officers of U.P. Govt. Prof. Arun Kumar Tripathy February 13-15, 2012 Lucknow

7 Management Development Programme Prof. Archana Shukla Febraury 13-17, 2012 Lucknow
for NIC Officers Prof. Samir K Srivastava '

8 Strategy for Effective People Management for | Prof. Yasmeen Rizvi February 16-18, 2012 Lucknow
Prosecuting Officers of U.P. Govt. Prof. Arun Kumar Tripathy
Strategic Market Planning for ¥ i .

9 Prof. Saji KB Nair
Profitability and Growth J February 20-24, 2012 Noida

10 Finance for HR Managers Prof. Prakash Singh February 22-24, 2012 Lucknow

11 Excellence through Effective Prof. R L Raina February 23-25, 2012 Lucknow
Communication
Coaching and Mentoring for Prof. Pankaj Kumar February 27, 2012

12 i i i Lucknow
High Performance Prof. Pushpendra Priyadarshi | March 2, 2012
General Management Programme Prof. Prakash Singh February 27, 2012

13 i CAwivadi Lucknow
for ISS Probationers Prof. Neeraj Dwivedi March 9, 2012
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Management Development Programs

Concluded

S.No. Program Title Program Director Date Venue
1 Leadership Excellence for Sr. Executives Prof. Pankaj Kumar January 2-6, 2012 Lucknow
of Hindustan Aeronautics Ltd. Prof. AK Tripathy '
2 MTP on Managing Strategic Prof. Krishna Kumar January 2-6, 2012 Noida
Incoherence of SMF
Business Efficacy in a Competitive Prof. Devashish Das Gupta . Lucknow
. Market for L&T Channel Partners Prof. Prakash Singh SR = AU
4 Developing Strategic Mindset Prof. Archana Shukla January 9-11, 2012 Noida
5 Strategy for Effective People Management for | Prof. Shailendra Singh January 9-11, 2012
Prosecuting Officers of U.P. Govt. Prof. Rajesh K Aithal ' Lucknow
6 Advanced Management Programme Prof. Sushil Kumar (CFAM) January 9-28, 2012 Lucknow,
for Sr. ISS Officers Prof. A Vinay Kumar ' Australia
7 Advanced Research Methodology Prof. Himanshu Rai January 10-13, 2012 Noida
for CAPA Executives
Capacity Building for Sr. Officers of Prof. R K Srivastava
8 . Lucknow
Maharashtra Pradhmik Shikshan Parishad | Prof. Payal Mehra JEER A, A0
9 Managerial Effectiveness Prof. Archana Shukla January 16-20, 2012 Noida
10 Advanced Management Programme Prof. R L Raina January 16, 2012 Lucknow.
for Sr. ISS Officers Prof. Pushpendra Priyadarshi | February 17, 2012 Europe '
1 General Management Programme Prof. R K Srivastava January 16 2012 Lucknow
Prof. Satish S M June 30, 2012
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From the Press

Name of the Publication : Times of India

Edition
Date

. Lucknow
1 07/1/12

Manfest- 2012: indian In

stitute of Managment (11M),

Lucknow is organising 25th

t
& tionofManfest,the interna-

edi-

tional business conclave from
January 20 to January 22 at the
IIM campus. For further details,

visit the event's website.
Name of the Publication : Amar Ujala
Edition : Lucknow
Date : 07/1/12
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Name of the Publication : Amar Ujala
Edition : Lucknow
Date : 15/1/12
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From the Press

Name of the Publication : Financial Express
Edition . All Edition
Date : 15/1/12

Tough days

ahead for B-schools

m Top business schools opt for placement holidays, entrepreneurship incubators

Kirtika Sune ja

haw i, Jan 4
TH the sconomic oondi-
tions showing no signs of
stabilising many business

schools are finding it difflcult to
placo thewrstudonts and hones, theso
management institutes — both Indi-
an Institutas of Managemsent {[IMs)
and others — are encouraging sti-
dents to taloupentrepronsurial rolo
on thairown. B-schools like IIM-Luc-
kmow, Calewtin and Indore along
with Narsee Monjee Institute of
Management Stadies (NMIMS) ars
efther offering placement holidays
o thedr studonts or sstiing up inog-
bators to support the entreprensuar-
il ven fures of their studonts.
ITM-Lucknow is mulling an incu-
hation centre o howsen fow shdent
ventures nnd has selocted two pro-
posals tostart with,
“Wahavehaddisussionswith The
Indus Entreprensurs and will start
with bocal and UP-basod smadl busi-
o undts bo start an incubation cen-
e Infiet, wears Jooking st anetwork
of centres with other institutes.” sakl
Dot Singh, director, IIM- Locknow:
Studenis from the institute's en-
treprensurship cell say that the in-
cubation centre is a prerequisite o
offer placemant holiday o smudents.

Under the policy of placement holi-
dayordeferred placoments. students
cansetup theirown rentores butcan
come back for placements after a fow
yoars if they want to.

IIM-Calewtta introducsd deferred
placoments i the st plyosmaent soa-
son wherain a student conldopt outof
the placorment process. start his own
ventureand appenr for the plcemsnt
peCaess apytirns in thres vears. More
than fhestudentshave o alled theop-
porturiTy tostartihekr own venures.

Delhi University’s Faculty of
Management Studies (FMS) also

jumped on the bandwagon recently
e offored placemsnt holiday to al-
low students with entrepreneurial
BSOS b s tartor be partmer i a
new veniure. If theventure fails. the
student will have the option to par-
ticipats in the placement process but
within two years of graduating.

At TIM-Indore. though currently
thére is no set policy in place for
placemeont holiday, the institute
‘takes it upona case by case basis.

“These days participants are
showing increased interest in social
cansas, NGOs and entreprensurial

veniures. 80 as amd when particl-
pants show their inclination, thoir
cose b8 taken up by the institite. Last
v, o ot ieipan topbed for Teach
fior Indiia. His cose for placernent hol-
ilay was approved by the institute,™
sabd a member of [IM-Indors's place.
oy oo o,

umben-Based NMIMS willsst up
its incubation comtre i o month but
the university's vice-chancellor Ra-
jan Saxena said a plasomont holiday
willnot be-offerad.

“Theervironmeant is difieultand
all of usmay take longer to place our
students, but we can't take the os.
capist roote of defrring place
mants. Almost 2-3% of the students
apt for entreprensurship every year
bt we don‘t agree with the place
ment-holiday strategy In  tough
rimes, the nstinte nosds to pat more
affort to place students,” hesaid.

Same is the casewith the Manage.
mont Development Institute (MO,
Gurgaon. which s clear on not intro-
ducing any such policy “Students
areclear if they want to go for entre-
prensurship or not. We have never
thoughtabout sucha policy andright
now thers s no nesd to panie a3 all
our regular recruiters ae coming
for placoments,” said prof Kanwal
Eapil. chadir person of placement af-
fairsat MDIL

€0 SHAPING THE FUTURE

Inclian Institute of Management, Lucknow is hosting the first of its ldnd
conference in the fleld of Marketing Research from January 12 to 14 at its
Noida Campus. The theme of the conference is ‘Shaping the future of Re-
search in Emerging Economies Looking Ahead.' The aim of the conference
is to bring together a distinguishead panel of speakers, including academi-
ciansg from renowned business schools, marksting experts and thought
leadsrs actoss the world to debate and disouiss the emarging and relevant
research issues facing the theory and practice of marketing in emenging
esconoimi=s. This conference will serve as a platform for marketing scholars
and practitioners to showcase and share thedr insights and findings of re-
search work on various aspects of marketing. This conference will serve as
a venue to review ingights generated in the field of research in marketing
in emerging economies and developed economies over the past several
decades and s=t an agenda for shaping the future of ressarch in marketing
in amerg ng eoonomies,

LUCENOW RUNS FOR GOOD HEALTH!

The year 2012 brings in the sitver jubiles edition of its Annual Intema-
tional Business Conclave, Manfest 201 2. This edition of Manfest is based] on
the themne "Innovate, Implement and Inspire: Build a Legacy” and aims to ex-
plore businesses, leaders and ideas that have perseversd and prosparned 1o
build a lsgacy. Manfest 2012 will be held from Januwary 20-22 in the IIM Luc-
know campus. Eartier anly events lkes Lucknow Mahotsav had beoome the
idenitity of Lucknow, but now this identity ks expancling to other events lke
the upcorning Luckmnow 10k Fun, which will bring the city together for a
cause very cloge to its heart. The nun to be held on January 22 at 8 am, aims
to create awarsness and mobiliss support for much-needed health and fit-
ness efforts. Professional athletes from across the country are expectad to
participate in this professionally conducted, 10 kom rmin which carriss prizes
money of INR 1,35, 000,

Name of the Publication : Education Times
Edition . Lucknow
Date . 16/2/12
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From the Press

Edition
Date

Name of the Publication : Financial Express
. All Editions
0 16/1/12
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Conference on marketing
heldatIIML'sNoidacampus

feBureau

N International marketing

conference called “Shaping

the future of Research inMar-
ket ing in Emergl ng Econom les: Look-
ing Ahead” was organised by [TM Lue-
know at its Nolda Campus from
January 12-14, The eonference was co-
chaired by Prof Jagdish Sheth, co-
founder, Academy of Indian Market-
Ing, and professor of marketing,
Emory University Prol Arun Jain
from the University of BufTalo, Prof
Naresh Malhotra from the Nanyvang
Business School and Prof Satyabhu-
san Dash from IIM Lucknow More
than 300 partic ipants from across the
world, especially the BRICS nations,
took part inthe conference.

On day one, the doctoral collo-
quium was arranged. Prof Dash in
his naugiral address emphasised
that the emerging sconomies on the
ghobal capital map are challenging the
ox lsting theories of marketing and
bringing a parad igm shift by shaping
the future of research in marketing.
Prof Malhotra and Prof Sheth dis-
cussed the importance of building
strong theometicil base ln madketing
reseqanch. The doctoral students dis-
cussed about their proposed reseanch
{deas, in one-to-one panel discussion,

' with assigned mentors The lmpor-

tance of academic research for prac-

titloners was emphasised in the ses-
sion conducted by IMRB.

On day twao, Prof Sheth deliversd
the keynote address. The session on
legends inmarketing discussions was
focused on what legacy the stalwarts
of marketing are leaving for the fu-
ture generation. The other plenary
sessions oncontemporary challenges
and fiture prospects of market ing re-
search, brand bullding challenges in
emerging markeis, lssues in retalling
and franchising in emerging
economies found participation and
appreciation from both academic and
indusiry marketers. Later the re-
searchers were glven the opportunity
to present thelr work to the audience.

Day three was dedicated to paper
presentations and discussions. The
participants presented their work in
track sessions to peers in the market-
Ing research community The oples
presented include rural marketing,
customer relatlonship management,
brand management, social media
marketing, consumer behav lour, ad-
vertising, greenmarketing, retall ete.

The closing ceremony of the con-
ference witnessed Prof Steve Burgess,
profieasor of marketlng, Unlwrsity of
Cape Town, South Africa, delivering
the keynote address. He re-empha-
giged the importance of emerging
economies in shaping the fnureof re-
search in marketing.
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[IM’s Manfest from Jan 20

TR S Nl W S M TV

Lucknow: The 25th edition
of IIM Lucknow's Annual
Business Conclave, Manfest
2012, willbe held on theinsti-
tute's campus this weekend.
This Manfest is based on the
theme “Innovate, Implement
and Inspire: Build a Legacy™
and aims to explore bosi-
nesses, leaders and ideas
that have persevered and
prospered 1o build a legacy

MAIN FEATURES

+ Red Energy Lucknow 10K
Rur; Starting al & am, Sunday
morning opposite Fun Repub-
lichallin r.The
Luckrow 10K Run isaway Lo
promate health awarenessin
thecity. The runis

by Moods, MTS and UNICEF

» ONGC Yajna, Pan-india
CSR Challenge: A compeli-
tion fv olving BNGOS from
across the country, combines

ANNUAL BUSINESS
CONCLAVE

Lhe 3 pillarsof successful so-
cial change. The evenl saw 750
students registering foril.

Manfest 2012 will be orga
nized from Jamary 20.22,
Manfest. established mn
1568, is designed toaugmenta
student’s business school ex-
perience by mviting them o
compete, collaborate and cel
ebrate their chosen profes.
sion withtheir peers from the
best mstitutes across the
country,. Among the prmo-
grammes on offer this year
area rangeol business-bosed
competitions Brsiudents, in-
cluding mierview offers at
prestigious firms like TAS,
Colgate-Palmalive and L&T
Finance, amongothers.
Students will also have
the opporiunity 1o engage

Amaong the NGO, isLuck-
now's ‘Wisdom Treasures
Foundation”, engaged in the
upliftment of chickan workers.
ThisisManfest's way o help
studentstlake a stepin the di-
rec tion of “business with pur-
pose’, The event will be judged
by Magsaysay Award winner
and founderof Asha forEdu-
caltion, Dr. Sandeep Pandey
andMs. Meenaxi Gupta, foun-
derof Goomn, India

through panel discussions,
guest  leciures, corporate
luncheons amd personal in-
teractions. In continuation
of the instmte’s commit-
ment to the social cause, so-
cial impact initiatives thai

have a hieh impact will be
unidertaken. Torecognise so-
cial entrepreneurship, stu-
dents will be awarded the
PrernaSocinl Entreprensur-
ship Awvards. Yajna,acompe-
tinon will mvelve NGOs
from 8 Indian eities, while
this vear's marathon, 10k,
partnered by Moods and
UNICEF, promotes the im-
portance of a healthy life-
sivle. Manfest 2012 will also
offer entertainment, with In-
dian classieal and interna-
tionl music concerts, pop-
ular Bollywood concert and
stand-up comedy acts apart
from student performances,

Title Partner this vear is
the TATA Group, also spon-
soring a fagship manage-
ment event called TAS Zeus
that will offer a prestigious
TAS shortlst to the winners
aside from whopping prize
money of INR 1Lakh.

State Bank of India (SR
oo returns as Associate Ti-
tle Partner of Manfest 2012
and sponsor of the flagship
Business Quiz, SBI BizQuiz
4012, which is open (o both
studenis and professionals.
The Mahindra Group is the
presenting sponsor or man-
agement competitions this
vear, which include events in
marketing, finance, strategy.

with  industry  leaders  aresealoble, sustainableand  operations and HR.
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What ails chikan industry, find

[IM-L students, give so

T 5, o Vs 4 T Wi

Luckniow: Lack of organsed e
tona L fiorues- less ekt ngr send poor
understanding  of  consrmer
meils okl be somme off the thangs
affecting the dukan imdustry 1n
Utinr Procksh. This was the con-
clugion thal management U
idesnics fremn aeross the counry ar-

MANFEST 2012

rmeclm afferinternoting with chi.
knnknri retailers and artisns as
part of TDd-Lucknow's annal
Iuasimwess ene bove, Mandist X012
As part of the encho's (g
ship evenl “The Next CED', sty
denis imeracted with people aso.
cinied with Lucknow's
chikankar indistry o under
aand the reasons why despue
boge domestic prd imtermaticnnl
diemand for the prochaet, the dhi-
kankir marke s been unable
menpituhise and prow oatsde UR
Forrthereretse, [IM-Lucknow

kL students i nberacting with a chicun parment shopkeeper in Janpath
Market in the city on Saturday

tied wp with three stores w Luck-
now's Janprth. Afler getting o
bl introduetion on chikan in
dustry studenis were split o
temms o four and had 1o sugpess
strategic changes 1o shoplesers
arlsmall endergarise owmers so as
1o peviverthe dying art-foom.
Thiousgh L e wor krnamsh ij wiis
foumd 1o be of the nest qunding
the time taken o produce theend

prockact could, it wns =t ronder
the prochuct out ol wgue by the
tirme it it the market. Workman
abo seemed © have o under
sunding of thedemand
Though many moopssd canside
the IDVLL compus, Manfesi ept
indoor studenis busy os well, Giv-
g th-1rﬂ[i|'|1'rvllh.' Hya lrulsl
m Amuman, the corpomae lun
cheon crgnnised as port of Man

lutions

frst 2002, sivdents omd inchsry
stalorar s catie bogetber for i i
Ermal mierscnon. Based on the
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Name of the Publication : Financial Express

Edition . All Editions
Date . 05/1/12
Title : Tough Days Ahead for B Schools

IIM-Lucknow is mulling an incubation centre to house a few student ventures and has selected two proposals to start with.

“We have had discussions with The Indus Entrepreneurs and will start with local and UP-based small business units to start an incubation centre. In fact, we are looking ata
network of centres with other institutes,” said Devi Singh, director, [IM-Lucknow.

Students from the institute’s entrepreneurship cell say that the incubation centre is a prerequisite to offer placement holiday to students. Under the policy of placement
holiday or deferred placements, students can set up their own ventures but can come back for placements after a few years if they want to.
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Title : [IM Lucknow to host International Conference in Marketing Research

URL > http:/iwww.educationsun.com/2012/01/12/iim-lucknows-noida-campus-to-host-international-conference-in-marketing-research/
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Title : Future of emerging economies discussed

URL : http://articles.timesofindia.indiatimes.com/2012-01-17/lucknow/30634634_1_marketing-economies-prospects
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Date 1 24/1/12
Title :Institutes like [IMs, XLRI reaching out wider to new companies to .....

At IIM Lucknow, for instance, where some 200-odd candidates with an average work experience of 32 months have gone into lateral placements, IT and general
management companies are showing greater interest.

"The impact of the economy is being felt in terms of numbers per company. But if we are losing out there, we are making up in terms of new companies,” says KV Nitin,
recruitment coordinator. "We have some exclusive recruiters in retail, IT and e-commerce," he adds, explaining that international executive search firm Michael Page
International is making its debut on campus, while Olam International and Deloitte are among the regular recruiters. E-commerce, oil and gas, renewable energy and retail

are "among the hot sectors."
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