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From the PressEvents

Results of competitions which were held during Hindi Pakhwara were announced. The prizes were distributed by 
the Director, Dr. Devi Singh.

Results

Group A - Faculty / FPM Students
1st - Mr. Shashi Shekhar Mishra 
2nd -  Dr. Kritu Bardhan Gupta  
3rd - Mr. Vishal Gupt

Group B - Officers
Mr. Pritam Singh
Mr. M.C.Shukla
Mr. Khursheed Ahmad

Group C - Grp B & C Employees Group D - Grp D Employees
1st - Mrs. Seema Shukla Mr. Shakur Bux
2nd - Mr. Amitesh Kr. Singh  Mr. Manoj Kr. Kharwar
3rd - Mrs. Sangeeta Srivastava  Mr. Rajkishore Yadav

Group E - Research Associates / Contractual Employees
1st - Mr. Arun Kr. Deshmukh
2nd - Ms. Ankita Singh
3rd - Ms. Pratima Singh

The 63rd Republic Day on January 26th, 2012 was celebrated at both campuses in Lucknow & Noida campus. 
Flag Hoisting was followed by cultural programme by IIML community members. At Lucknow campus sports 
events were also organised for community members. 

Hindi Pakhwara Results

Republic Day Celebrations

Articles in Magazines
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Manfest 2012

25th Edition of Manfest - The Annual International Business Conclave, our flagship event was hosted from 20th -22nd January 2012. The theme this year was “Innovate, 
Implement & Inspire - Build a legacy”. Many eminent personalities from the corporate world were a part of the conclave. Performances from Indie Band Gold Spot from 
USA, Noted Sitar Player - Pt. Prateek Chaudhuri , DJ Suketu, Bollywood Singers Benny Dayal & Anoushka Manchanda were also a part of Manfest. 
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Squash Tournament at IIM Lucknow 

A squash tournament was organised on 19th January 2012. There were two teams which participated - Team A - IIM Lucknow and Team B - Lucknow City.  The Lucknow 
City Team emerged as overall winner. 
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Research PublicationsResearch PublicationsEvents
International Marketing Conference

An international marketing conference with the theme “Shaping the future of Research in Marketing in Emerging Economies : Looking Ahead” was organised at the Noida 
campus from January 12-14, 2012.. Eminent academicians in the field of Marketing from across the world participated in the first of it kind conference in India.

The conference was co chaired by Prof. Jagdish Seth, Prof. Arun Jain, Prof. Naresh Malhotra and Prof. Satyabhushan Dash. On day one doctoral colloquium was 
arranged. Day two saw various sessions on marketing from stalwarts of marketing. Day three was dedicated to paper presentations and discussions. Prof. Steve Burgess 
delivered the key note address during the closing ceremony of the conference.

More than 300 participants from across the world, especially the BRICS nation took part in the conference.

A Cultural nite was also organised on day two.
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Research PublicationsResearch PublicationsEventsAcademic Activities

Featured members

Prof. Rajiv K. Srivastava
(Operations Management)

Prof. Arunabha Mukhopadhyay
(Information Technology & Systems )

Prof. Atanu Chaudhury
(Operations Management)

Publication Profile

Research Publications

Prof. K.N. Singh
(Operations Management)

Prof. Saji K.B.  Nair
(Marketing)

Prof. Prem C. Purwar
(Marketing)

Prof. Satyabhushan Dash
(Marketing)

Arun Jain, Naresh K. Malhotra, Saji K.B. Nair, and Satyabhusan Dash (2012). Shaping the Future of Research in Marketing in Emerging Economies: Looking Ahead. 
Pearson Education India, 379 pages

Satyabhusan Dash, Saji K.B. Nair, and Ghazal Musarrat (2012). Bibliography of Research in Marketing on Emerging Market Economies. Pearson Education India, 71 
pages

This book edited by four Indians carries the extended abstracts of the research papers presented at the First IIML International conference in Marketing in Emerging 
Economies held at Indian Institute of Management Lucknow, Noida campus during January 13-14, 2012. The 174 extended abstracts of research papers presented across 
fourteen sections of this 379-page long book were originally selected from 415 submissions (made by over 900 authors from 20 emerging market economies) through a 
double blind review process involving an international panel of 38 reviewers from  across the globe. The book carries a classy foreword from Prof. Jagdish N. Sheth, 
Kellstadt Professor of Marketing at Goizueta Business School, Emory University, USA

The rapidly growing and volatile emerging market economies (EMEs) present innumerable opportunities and challenges to the marketing practitioners across the globe. It 
has been increasingly observed from the practicing word that the marketing theories and models developed in the developed economies do not necessarily work in the ever 
changing context of the EMEs. Such a situation calls for serious validations of the existing theories, and building new theories relevant to the context of EMEs. Although the 
marketing academics have often responded to this serious call by conducting focused researches on EMEs, there is no serious compilation of the bibliography done so far 
on all the EMEs across the world. Through this present bibliographical compilation, the authors' earnest intent is to collate all the EME specific research articles that got 
published in refereed marketing area journals across the world during the past 25 years, i.e. during 1986 to 2011. The book opens with a 21-page long research note that 
presents a preamble to the author's effort, research gap and scope of the study, research objectives, methodology employed for the study, and a short summary on the 
findings of the study with its limitations. In his elite foreword to this book, Prof. Naresh K. Malhotra, Regents' Professor Emeritus at Georgia Institute of Technology, USA 
comments: “Despite the growing importance of emerging market economies, a comprehensive bibliography documenting research in this area was lacking. The attempt by 
Satyabhusan Dash, Saji K.B., and Ghazal Masarrat is an important step in this direction.”

Books & Book Chapters

Prof. Sushil Kumar
(Operations Management)
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Prof. Samir K. Srivastava
(Operations Management)
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Saurabh Chandra & Rajiv K. Srivastava, Maritime Inventory routing problem with spot cargoes: A Hybrid Constraint programming/Mathematical programming based 
solution approach, presented at XV Annual International Conference of Society of Operations Management (SOM -2011), IIM Calcutta, India, December 16-18, 2011.

Vijaya Dixit, Atanu Chaudhuri & Rajiv K. Srivastava, Value of Customer Involvement in Make to Order Scenario, presented at XV Annual International Conference of 
Society of Operations Management (SOM -2011), IIM Calcutta, India, December 16-18, 2011.

Joshin John, Sushil Kumar, K. N. Singh & Rajiv K. Srivastava, Greening the Reverse Supply Chain: A Case in Shipbuilding presented at XV Annual International 
Conference of Society of Operations Management (SOM -2011), IIM Calcutta, India, December 16-18, 2011.

Kumar, Ravi Shekhar “Marketing Mix Elements influencing Brand Equity with mediating role of Brand Experience: An empirical study in Healthcare Service”, Doctoral 
Colloquium at International conference in Marketing: Shaping the future of Market Research in Emerging Economies: Looking Ahead”, IIM Lucknow-Noida Campus, India, 
January 12th, 2012 (This paper won the SECOND BEST Doctoral Dissertation Proposal award.)

Kumar, Ravi Shekhar, Dash, Satyabhusan and Purwar, Prem Chandra, “Linking Brand Experience to Brand Equity through mediating effects of Brand Trust and Brand 
Loyalty: An Empirical Study of Hospital Services” International conference in Marketing: Shaping the future of Market Research in Emerging Economies: Looking Ahead”, 
IIM Lucknow-Noida Campus, India, January 13th -14th, 2012

Mohanta, Saroj K., Dash, Satya Bhushan & Mishra Abhishek  “Understanding the Rural Consumer's Behavior in Context to His Ecosystem: A Telecommunication 
Perspective”, presented at International conference in Marketing: Shaping the future of Market Research in Ememrging Economies: Looking Ahead”, IIM Lucknow-Noida 
Campus, India, January 13th -14th, 2012. (This paper won the THIRD BEST paper award in the track “Market Research for Practitioners)

Conference/Seminar Publications

The problem is an extension to Maritime Inventory Routing problem, with the proposed inclusion of inventor costs at ports, spot cargoes etc. The problem has been 
developed in the context of global trade of automobiles. As a solution approach we have tried D.W. decomposition principle and formulated the sub-problems as Constraint 
satisfaction problems.

Customer involvement in value transformational activities is important for customer satisfaction, particularly in Make to Order (MTO) scenario. In particular we have 
observed in the Design Engineering function in Shipbuilding, that there are insightful interactions with ship owner's representatives for problem solving. Based on this 
experience, we propose to examine the extent to which customer involvement benefits the producer and improves project performance. The insights expected from such a 
study can be used by firms to decide touch points where customers can be involved to derive maximum benefits from customer knowledge management. In view of the high 
importance of customer satisfaction in MTO scenario this study is potentially significant for firms like shipbuilding, aerospace and heavy machinery, where customers 
themselves are fully technically knowledgeable and can effectively be used as a resource

Sustainable operations management has gained importance in the current business scenario with the focus shifting to triple bottom line thinking with emphasis on 3 Ps  
Profit, People and Planet. The paper discusses an idea of implementing sustainable operations management practices by interlinking the supply chains of shipbreaking, 
steel making and shipbuilding industries by employing the principles of 3 Rs  Reduce, Reuse and Recycle. The model proposes partially closing the reverse supply chain 
and extending it to create more value for all the stakeholders in the value chain. It also considers minimizing the environmental impact due to operations and addressing of 
the human element in the shipbreaking process. The paper concludes with the generalizability of the concept of 'greening the supply chain' to other industries and the 
limitations of the model due to competition and legal frameworks in different countries

The study aims to investigate hierarchical process of customer-based brand equity development for credence-dominant service specifically for hospital services. This 
study has three specific objectives: to identify and test the impact of different marketing mix elements on brand equity and assess their relative importance; to examine the 
role of brand experience in development of brand equity; & to test the impact of brand equity dimensions on brand equity and to investigate the interrelationship among 
brand equity dimensions. This study is in the context of Indian healthcare market, and relies on the extensive literature review, sixty semi-structured in-depth interviews with 
Indian patients and analysis of primary data collected from 554 patients who have availed healthcare service in the past 12 months. Findings reveled that brand experience 
mediates the relationship between hospital marketing mix elements and customer-based brand equity

With high credence qualities, hospital service is one of the most intangible service in which customer-seller interaction is high. The intangible nature of service induces 
customers to seek surrogate measures of service performance. Brand experience of healthcare service provider is an important indicator of service performance that has 
received little attention in marketing literature. The study aims to investigate effects of each dimension of brand experience on brand equity and to test the mediating role of 
brand trust and brand loyalty between brand experience dimensions and brand equity. This study is in the context of Indian hospital market. Findings revealed that brand 
trust and brand loyalty fully mediate the relationship between brand experience dimensions and hospital brand equity

Rural markets have always been a challenge for market researchers. Conventional tools applicable in the urban areas are not directly adaptable in the rural setting. With 
the emergence of rural market in terms of brand awareness and shift from nominal decision making process to a more extensive decision making process, more innovative 
research tools are required to capture the data about rural consumers in a more effective way. Participatory Rural Appraisal is one tool that does precisely that. The tool 
however itself has evolved over time and is now recently catching on the fancy of Rural Market Researchers for commercial projects. The tool was so far limited to 
application by NGOs for implementation of either Government Projects or NGO funded initiatives. This paper strives to highlight the evolution of PRA as well as its 
interpretation to MART (India's largest rural market research firm) in terms of one commercial project undertaken for a telecom client.  MART has developed path breaking 
tools under PRA to get up close and personal with the people living in part of India which is different to what marketers are exposed normally. The insights to the rural 
consumer behavior with regard to telecom services are plenty and insightful and should of great use to marketers who look forward to venture in such areas  after the urban 
locales are more or less approaching saturation
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Other Assignments

Prof. Atanu Chaudhuri was invited to speak on a topic titled "Innovations in Operations and Supply Chain" at Tata Motors, Lucknow plant on 23rd January, 2012, as 
part of the concluding event of the "Innovation Week", organized by the plant

Arunabha Mukhopadhyay &  V Sridhar "Wireless Broadband for rural health services" Financial Express,   3 Jan 2 012 

Samir K Srivastava, Not Exactly Watershed in Cover Story, Logistics Times, Volume 2, Number 9, January 2012, pp.43.

Although not exactly a watershed year, 2011 witnessed a number of initiatives and hurdles on demand, supply, technological, policy and regulatory fronts, some of which 
will have an everlasting impact on Indian logistics and supply chain industry. These legacies and trends force us to ponder about the future ahead, particularly for the 
coming year 2012….

Available at: http://issuu.com/rajmisra/docs/lt_january_2012_for_net/43
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Articles in Magazines
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Management Development Programs

Forthcoming

S.No. Program Title Program Director Date Venue

Sales Force Management & 
Distribution Strategies

1 Prof. Rajeev Kumra February 6-8, 2012 Lucknow

LucknowAgri-input Sales & Marketing 
for Chambal Fertilizers Ltd.

2 Prof. Sanjeev Kapoor

Achieving Success in Rural Markets 
through Distribution Excellence

E G M P - 2nd on-campus module

3

4

5

Prof. Rajesh K Aithal

Prof. Sushil Kumar (CFAM) 
Prof. Ajay K Garg

Lucknow

Lucknow

Lucknow

Lucknow

6

Management Development Programme
for NIC Officers

7

Finance for Non-Finance Executives

8

Prof. Prakash Singh 
Prof. Ajay K Garg

Prof. Archana Shukla 
Prof. Samir K Srivastava

Prof. Yasmeen Rizvi
Prof. Arun Kumar Tripathy

Lucknow

Strategy for Effective People Management 
for Prosecuting Officers of U.P. Govt.

Prof. Yasmeen Rizvi 
Prof. Arun Kumar Tripathy

February 6-10, 2012

February 9-11, 2012

February 11-19, 2012

February 13-17, 2012

February 13-15, 2012

February 16-18, 2012

Febraury 13-17, 2012

Noida

9 Strategic Market Planning for
Profitability and Growth

Strategy for Effective People Management for
Prosecuting Officers of U.P. Govt.

Prof. Saji KB Nair NoidaFebruary 20-24, 2012

10 Finance for HR Managers Prof. Prakash Singh  February 22-24, 2012

11 Excellence through Effective 
Communication  

Prof. R L Raina February 23-25, 2012

12

13

Coaching and Mentoring for 
High Performance

General Management Programme 
for ISS Probationers

Prof. Pankaj Kumar 
Prof. Pushpendra Priyadarshi

Prof. Prakash Singh 
Prof. Neeraj Dwivedi

Lucknow

Lucknow

February 27, 2012
March 2, 2012

February 27, 2012
March 9, 2012

Lucknow

Lucknow

Volume XXII Nos.10



Page 8

Management Development Programs

Concluded

S.No. Program Title Program Director Date Venue

Leadership Excellence for Sr. Executives
of Hindustan Aeronautics Ltd.

1 Prof. Pankaj Kumar
Prof. A K Tripathy

January 2-6, 2012

January 2-6, 2012

Lucknow

MTP on Managing Strategic
Incoherence of SMF

2 Prof. Krishna Kumar

Prof. Shailendra Singh 
Prof. Rajesh K Aithal

Prof. Sushil Kumar (CFAM)
Prof. A Vinay Kumar

3

4

5

Noida

Lucknow

Noida

6

7

Capacity Building for Sr. Officers of 
Maharashtra  Pradhmik Shikshan Parishad

Managerial Effectiveness

Advanced Management Programme
for Sr. ISS Officers

8

9

10

11

Prof. R K Srivastava
Prof. Payal Mehra

Lucknow

Lucknow

Prof. Archana Shukla Noida

Lucknow,
Europe

Prof. R L Raina 
Prof. Pushpendra Priyadarshi

General Management Programme Prof. R K Srivastava
Prof. Satish S M

Lucknow

Advanced Management Programme
for Sr. ISS Officers

Lucknow,
Australia

January 16-20, 2012

January 16, 2012
February 17, 2012

January 16 2012
June 30, 2012

Strategy for Effective People Management for
Prosecuting Officers of U.P. Govt.

January 9-11, 2012

January 9-28, 2012

Business Efficacy in a Competitive 
Market for L&T Channel Partners

Prof. Devashish Das Gupta 
Prof. Prakash Singh

January 5-7, 2012

Developing Strategic Mindset  Prof. Archana Shukla January 9-11, 2012

Advanced Research Methodology 
for CAPA Executives

Prof. Himanshu Rai January 10-13, 2012 Noida

January 10-13, 2012
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From the Press

Name of the Publication :  Times of India
Edition                              :  Lucknow
Date                                  :  07/1/12
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Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  07/1/12

Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  15/1/12
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From the Press
Name of the Publication :  Financial Express
Edition                              :  All Edition
Date                                  :  15/1/12
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Name of the Publication :  Education Times
Edition                              :  Lucknow
Date                                  :  16/2/12
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Name of the Publication :  Financial Express
Edition                              :  All Editions
Date                                  :  16/1/12
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Name of the Publication :  Hindustan
Edition                              :  Lucknow
Date                                  :  15/1/12
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Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  20/1/12
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Name of the Publication :  Hindustan
Edition                              :  Lucknow
Date                                  :  20/1/12

Name of the Publication :  Rashtriya Sahara
Edition                              :  Lucknow
Date                                  :  20/1/12
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Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  21/1/12

Name of the Publication :  Hindustan
Edition                              :  Lucknow
Date                                  :  21/1/12
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Name of the Publication :  Times of India
Edition                              :  Lucknow
Date                                  :  20/1/12

Name of the Publication :  Rashtriya Sahara
Edition                              :  Lucknow
Date                                  :  21/1/12
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Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  22/1/12

Name of the Publication :  Hindustan
Edition                              :  Lucknow
Date                                  :  22/1/12
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From the PressName of the Publication :  Lucknow Times
Edition                              :  Lucknow
Date                                  :  22/1/12

Name of the Publication :  Rashtriya Sahara
Edition                              :  Lucknow
Date                                  :  22/1/12

Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  23/1/12
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From the PressName of the Publication :  Times of India
Edition                              :  Lucknow
Date                                  :  22/1/12

Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  23/1/12
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From the PressName of the Publication :  Economic Times
Edition                              :  Kolkatta
Date                                  :  24/1/12

Name of the Publication :  Hindustan 
Edition                              :  Lucknow
Date                                  :  23/1/12
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Date                                  :  23/1/12
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Edition                              :  Lucknow
Date                                  :  24/1/12

Name of the Publication :  Rashtriya Sahara
Edition                              :  Lucknow
Date                                  :  23/1/12
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Name of the Publication :  Financial Express
Edition                              :  All Editions
Date                                  :  05/1/12
Title                : Tough Days Ahead for B Schools

Name of the Publication :  Education Sun 
Edition                              :  Online
Date                                  :  12/1/12
Title                : IIM Lucknow to host International Conference in Marketing Research
URL              : http://www.educationsun.com/2012/01/12/iim-lucknows-noida-campus-to-host-international-conference-in-marketing-research/

IIM-Lucknow is mulling an incubation centre to house a few student ventures and has selected two proposals to start with.

“We have had discussions with The Indus Entrepreneurs and will start with local and UP-based small business units to start an incubation centre. In fact, we are looking at a 
network of centres with other institutes,” said Devi Singh, director, IIM-Lucknow.

Students from the institute’s entrepreneurship cell say that the incubation centre is a prerequisite to offer placement holiday to students. Under the policy of placement 
holiday or deferred placements, students can set up their own ventures but can come back for placements after a few years if they want to. 

Name of the Publication :  Times of India
Edition                              :  Online
Date                                  :  17/1/12
Title                : Future of emerging economies discussed
URL              : http://articles.timesofindia.indiatimes.com/2012-01-17/lucknow/30634634_1_marketing-economies-prospects

Team Samavaya 

Corporate Communication & Media Relations

Indian Institute of Management, Lucknow.
Prabandh Nagar, Off Sitapur Road Lucknow - 226013

Phone : 91-522-2736910, Fax : 91-522-2734025. 
Email: ccmr@iiml.ac.in

Designed by : Anuradha Manjul, (PR&MRO)

Name of the Publication :  Economic Times
Edition                              :  All Editions
Date                                  :  24/1/12
Title              :Institutes like IIMs, XLRI reaching out wider to new companies to .....

At IIM Lucknow, for instance, where some 200-odd candidates with an average work experience of 32 months have gone into lateral placements, IT and general 
management companies are showing greater interest.

"The impact of the economy is being felt in terms of numbers per company. But if we are losing out there, we are making up in terms of new companies," says KV Nitin, 
recruitment coordinator. "We have some exclusive recruiters in retail, IT and e-commerce," he adds, explaining that international executive search firm Michael Page 
International is making its debut on campus, while Olam International and Deloitte are among the regular recruiters. E-commerce, oil and gas, renewable energy and retail 
are "among the hot sectors."


