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From the PressEvents

The 65th Independence day of India was celebrated with full fervor and zest at IIM Lucknow on 15th August 2012. 
The day started with flag hoisting by the Director, followed by rendering of National Anthem. This was followed by 
the Director’s speech and cultural programme by IIML students.

Later in the day the Employee Welfare Committee (EWC), IIM Lucknow organised various sporting events for the 
IIML Community members. The events included : Jump like frog race for children upto class 1, 50 mtr race for 
children from class 2-4, 100 mtr race for 5 7 and Solve the puzzle during race for 

8-12.
children from class -

children from class 

Independence Day Celebrations

Other Assignments
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Events

The IIM Lucknow chapter of Spic Macay chapter provided an opportunity to all talented artists in IIM Lucknow student community to showcase their talent. Aarohan 2012 
was organised on August 22, 2012. The audience witnessed Hindustani Classical Vocal performances, classical Indian dance performances like BharatNatyam, Kathak 
etc, folk dance performances like Bhangara etc. 

Aarohan 2012
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Publication Profile

Research Publications

Mital Amita,  “Cases in strategic Management Volume II” , Tata McGraw Hill Education Pvt. Ltd, New Delhi, pp:237, Rs 450.00, ISBN: 13:978-1-
25-900511-4, ISBN: 10:1-25-900511-9

Shalabh, Garg, Gaurav & Heumann, C. ‘Performance of Double k- class Estimators for Coefficients in Linear Regression Models with Non Spherical Disturbances 
under Asymmetric Losses’, Journal of Multivariate Analysis, 112, 2012:35-47

This second volume of cases in Strategic Management has contemporary cases covering topics such as Corporate Strategy, Vertical Integration, 
Globalization, Change Management, Strategy Implementation, Strategic Alliance and Innovation. Experiences are drawn from some world leaders 

such as Rajesh Exports and Karuturi Global, other well know organizations including Piramal Glass, BILT, Cybermedia India, Bharat Forge, Biocon, Hindusthan Musical 
Products, Pidilite, Bank of Baroda, Tata and Starbucks.

Books & Book Chapters

Papers

The risk associated with the estimators of the family of feasible generalized double k - class estimators under the LINEX loss function is derived in a linear regression model. 
The disturbances are assumed to be non-spherical and their variancecovariance matrix is unknown. A simulation study is conducted to study the risk of some important 
estimators in the family of feasible generalized double k-class estimators.
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Prof. Amita Mital
(Strategic Management)

Prof. Gaurav Garg
(Decision Sciences)

Prof. Arun K. Jain
(Strategic Management)

Prof. Saji K.B.Nair
(Marketing)

Prof. Samir K. Srivastava
(Operations Management)

Prof. Rajiv K. Srivastava
(Operations Management)

Prof. Roshan L. Raina
(Communicaions)

Prof. Sanjay K. Singh
(Business Environment)
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Singal, Ajay. K., & Jain, A. K., “A conceptual positioning matrix for firms in developing countries: A case of India”, presented at and published in the Proceedings of the 54th 
Annual Meeting of Academy of International Business, held in Washington, DC from 30th Jun-3rd July, 2012 

Understanding and mapping global competitiveness of firms in emerging markets has been a burning issue for scholars and consultants in recent times. McKinsey 
suggested 'strategic control map' (SCM) that looked at market capitalization - using two parameters of book equity (size) and price to book ratio (performance)  as key driver 
of competitiveness of firms. However, this mapping leaves important gaps. SCM, formulated with a developed market focus, is not suitable in emerging market context and 
does not consider internationalization as a key driver. In this paper, we suggest a fresh framework 'Global Competitiveness Matrix' (GCM) to further augment the 
understanding about relative comparison of competitiveness of firms in emerging markets and developed contexts. Using the case of large cap firms based in India, we 
argue that 'international intensity' and market capitalization can be important measures to map the relative paths of growth. The paper also provides important leads for 
further research. 

Keywords: Global Competitive Matrix(GCM), Internationalization, Vulnerability.

Conference/Seminar Publications

Working Papers

Chandra, Srivastava, Srivastava,  ‘Outbound Logistics Management Practices in the Indian Automotive Industry’, IIML WPS 2012-13/06, Saurabh,  Samir K. & Rajiv K. 

The purpose of the present study is to understand the logistics management processes and practices specific to outbound logistics of automobiles, as practiced in India. 
The paper opted for a exploratory study. A two-step approach was followed. In the first step an  exhaustive literature review on outbound automotive logistics management 
was carried out. In the second stage, semi-structured interviews of 10 middle and senior level managers in the outbound logistics division of three prominent auto-
manufacturers in India and two International Logistics Service Providers were conducted in multiple sessions. The data was complimented by important industry and 
consulting publications in this area. The complete outbound logistics of automobiles is divided into a set of interlinked functions based on a logistics framework and 
described accordingly. Based on the findings from the exploratory study and extant literature in this field, a conceptual framework for the stage-wise development of 
integrated logistics management practices in the automotive industry in India is derived.

Keywords: outbound logistics; automotive industry; conceptual framework; logistics management; logistics service provider

Saji, K.B. & Mishra, S. S. “Antecedents and Consequence of Brand Extension Intent in B2B Market: Conceptual Framework with Research Propositions”. Paper presented 
and published in the refereed proceedings of the 2012 Academic Conference of The Institute for the Study of Business Markets, held at Gleacher Centre, Booth School of 
Business, University of Chicago, IL, USA during August 14-16, 2012.

Make to order and the resulting commoditization characteristics of the business market have reduced the scope of product branding in industrial marketing. However, the 
corporate brand extension has increasingly become a preferred strategy to launch new products and services in business markets owing to the high failure rate of new 
product launches. The extant research on brand extension has evolved around the customer evaluation of brand extension primarily in the context of consumer markets, 
and investigated the relationship between perceived fit of brand extension to parent brand and the customer's attitude toward brand extension. It has been observed that 
the studies investigating the brand extension in the context of high-technology business products are very scarce, and no prior study has so far attempted to explore the 
motivation behind a firm's intention to extend its corporate brand in business markets. In order to address this critical research gap, an exploratory research has been 
conducted in the generic context of business-to-business high-tech product marketing. With the support of a conceptual framework, the present paper reports the potential 
antecedents to corporate brand extension intent and the perceived influence of the same on business value creation.

Mishra, S. S., &  Saji, K.B.,   “Moderating Role of Dominant Design in New Product Commercialization: Empirical Evidence from Global High-tech Industry”. Paper 
presented and published in the refereed proceedings of the 2012 Academic Conference of The Institute for the Study of Business Markets, held at Gleacher Centre, Booth 
School of Business, University of Chicago, IL, USA during August 14-16, 2012.

A firm's choice of specific technologies for a new high-technology product development (NPD) process is significantly influenced by its own contingencies, which results in 
the variation in technology selection criteria at firm level. It has been observed that the prior researches on aggregate modeling of technology acquisition for NPD are 
completely oblivious of these firm-level differences in technology choice-making. Although prior researches have tried to explain the causes and mechanisms behind the 
technology changes at industry and firm level, no study has so far comprehensively examined the exact link between technology acquisition intent and new product 
commercialization in the Stage-Gate system of NPD process with specific reference to the role of dominant design in the NPD process, which has been the prime 
motivation for conducting the present study. The paper presents a research model with empirical evidences brought forward from the generic context of global high-tech 
industry, which have significant implications to business-to-business marketing theory and practice.

Editorial Assignments

Prof.Saji K.B.Nair served as reviewer on the editorial review board of the conference proceedings of the American Marketing Association's (AMA) 2012 Summer 
Marketing Educators' Conference held at Chicago, IL, USA during August 17-19, 2012. He worked for the 'New Product Design and Development, Product Management 
and Entrepreneurship' track.
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Prof.Saji K.B.Nair delivered a research colloquium on “Exploring the Strategic Role of Chief Technology Officer in High-tech Product Marketing Firms: A State-of-the-art 
Review and Research Agenda” at Booth School of Business, University of Chicago, Hyde Park, Chicago, IL, USA on August 16, 2012

Prof. Roshan Lal Raina was invited to make a presentation in the 53rd Entrepreneurship Summit, organized by Franchise India in Lucknow, during August 28-29, 2012. 
The topic of the presentation was Catalyzing Entrepreneurship.

Prof. Roshan Lal Raina delivered a Keynote address ‘ Chaging Role of Information Professionals: Passive to Proactive’, in the inaugural function of the National Seminar 
on 'Ranganathan's Vision on Future Libraries', organized by Babasaheb Bhimrao Ambedkar University, Lucknow, on August 12, 2012

Other Assignments

Dr. Sanjay K. Singh has been invited to be a member of the Indian research team to undertake a research study on “Global Mobility Monitor Network” initiated by the 
Institute for Mobility Research, Munich. The Institute for Mobility Research is a research facility of the BMW Group established in 1998. The research project is aimed at 
BRIC countries along with Germany and USA

Corrigendum : July 2012 edition

In Page 1 Name of Amitesh Kr. Singh has been spelt as Amitesh Nigam.

In Page 2, under the photograph of Prof. Amita Mital (Strategic Management) it has been mentioned Prof. Payal Mehra 
(Communications).

We sincerely regret the error.
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Management Development Programs

Forthcoming

S.No. Program Title Program Director Date Venue

Excellence through Effective Communication1 September 3-5, 2012 LucknowProf. R L Raina

Volume XXIII  Nos.5

Team Building2 September 3-5, 2012 NoidaProf. Archana Shukla

Leadership Excellence Programme 
for HAL Executives

Developing Strategic Leadership
for DGMs of Canara Bank

Effective Contract Management
and Negotiation

3

5

7

September 3-7, 2012

September 3-7, 2012

September 6-8, 2012

Lucknow

Lucknow

Prof. Pankaj Kumar 
Prof. Ashutosh Kumar Sinha

Prof. Sushil Kumar (CFAM)
Prof. Neeraj Dwivedi

Prof. Dharmendra S Sengar

Project Management in R&D 
Organization for DRDO Officers

AMP for IES Officers

Strategic Human Resource 
Management

4

6

8

September 3, 2012
October 12, 2012

Lucknow 
Europe

Noida

Prof. Sushil Kumar (OM)
Prof. K N Singh

Prof. Bharat Bhasker
Prof. D Tripati Rao  

Prof. Himanshu Rai

September 3-7, 2012 Lucknow

Supply Chain Management

Aligning Business Strategy with 
Marketing and Sales

Internet Marketing

Strategy for Effective People 
Management for Prosecuting Officers

Personal Growth through Emotional 
Intelligence

GMP for IA & AS Officers

9

11

13

15

17

19

Setpember 10-12. 2012

September 10-14, 2012

September 13-15, 2012

September 17-19, 2012

September 24-26, 2012

September 24, 2012
November 03, 2012

Lucknow

Lucknow

Lucknow

Lucknow

Lucknow

Lucknow

Prof. Samir K Srivastava

Prof. Saji K B Nair

Prof. Moutusy Maity

Prof. Shailendra Singh
Prof. Sushil Kumar (CFAM) 

Prof. Shailendra Singh

Prof. Manoj Anand 
Prof. Pankaj Kumar

Discovering Leadership Traits - Developmental 
needs for Jr. Management Team of REC Ltd.

Developing Strategic Leadership 
for DGMs of Canara Bank

One year Part-time General Management 
Programme for Executives - GMPE3  

One year Part-time General Management 
Programme for Executives - GMPE4

Integrating Product and Brand 
with Marketing Strategy

10

12

14

16

18

September 10-12, 2012

September 10-14, 2012

September 15-23, 2012

September 22, 2012
 August 11, 2013

September 24-26, 2012

Noida

Noida

Prof. Shailendra Singh 
Prof. Arun Kumar Tripathy

Prof. M Akbar 
Prof. Satish S M

Prof. Pankaj Kumar 
Prof. Jabir Ali

Prof. Sanjay K Singh 
Prof. Payal Mehra

Prof. Devashish Das Gupta

September 6-8, 2012

Lucknow

Lucknow

Lucknow

Lucknow



Management Development Programs

One-year part-time General Management 
Programme for Executives (GMPE1- 4th 
Module) 

Concluded

S.No. Program Title Program Director Date Venue

1 August 4-12, 2012 LucknowProf. Sushil Kumar (CFAM)
Prof. Ajay K Garg

Understanding Self for Managerial 
Excellence

2 August 16-18, 2012 LucknowProf. Pankaj Kumar 

Business Efficacy in a Competitive 
Market for L&T Sr. Channel Partners3 August 16-18, 2012 Lucknow

Prof. Devashish Das Gupta
Prof. Prakash Singh

One-year Part-time General Management 
Programme (GMPE2)  2nd module

4 Prof. B K Mohanty 
Prof. Rajesh K Aithal

Effective Communication Strategies5 Prof. Himanshu Rai

Strategy for Effective People Management 
for Prosecuting Officers

6 LucknowProf. Shailendra Singh 
Prof. Payal Mehra

Leadership Development Programme 
for Sr. Managers of CHEP

7
August 27-31, 2012 LucknowProf. Samir K Srivastava 

Prof. Himanshu Rai

August 18-26, 2012

August 23-25, 2012 Lucknow

August 27-29, 2012
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From the Press

Name of the Publication :  Hindustan Times
Edition                              :  Lucknow
Date                                  :  09/8/12 

Name of the Publication :  Amar Ujala
Edition                              :  Lucknow
Date                                  :  13/8/12 
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Story : IIM-L Director Dr. Devi Singh to address IMC 2012 on 'Growth with Excellence
Date  :  3/8/12
Http://www.mbauniverse.com/article/id/6057/



From the Press

Name of the Publication :  Education Times- Times of India
Edition                              :  Lucknow/Delhi
Date                                  :  13/8/12 
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Name of the Publication :  Hindustan
Edition                              :  Lucknow
Date                                  :  13/8/12 
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Name of the Publication :  Times of India
Edition                              :  Lucknow
Date                                  :  12/8/12 



From the Press

Name of the Publication :  Education Times- Times of India
Edition                              :  Lucknow/Delhi
Date                                  :  13/8/12 
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From the Press

Name of the Publication :  Hindustan 
Edition                              :  Lucknow
Date                                  :  19/8/12
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Name of the Publication :  Hindustan Times
Edition                              :  Lucknow
Date                                  :  13/8/12 



From the Press
Name of the Publication :  Hindustan Times
Edition                              :  Lucknow
Date                                  :  18/8/12 
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Name of the Publication :  Hindustan Times
Edition                              :  Lucknow
Date                                  :  22/8/12 
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From the Press

Team Samavaya 

Corporate Communication & Media Relations

Indian Institute of Management, Lucknow.
Prabandh Nagar, Off Sitapur Road Lucknow - 226013

Phone : 91-522-2736910, Fax : 91-522-2734025. 
Email: ccmr@iiml.ac.in

Designed by : Anuradha Manjul, (PR&MRO)

Story : IIMs keen to to revisit CAT format to make it inclusive
Date  :  6/8/12
http://indiatoday.intoday.in/story/indian-institute-of-management-plan-to-include-humanities-graduates/1/211852.html

Story : IIML Mess
Date  :  18/8/12
http://www.coolavenues.com/b-schools/b-school-profiles/iim-lucknow-student-mess-annapurna-students-students

Story :Farmers prefer to sow rice, sugar cane 
Date  :  20/8/12
http://www.livemint.com/2012/08/20214519/Farmers-prefer-to-sow-rice-su.html?h=A1

Story :Top management educators, CXOs to address 24th AIMS convention on Aug 25-27
Date  :  20/8/12
http://www.mbauniverse.com/article/id/6115/Top-academician-CXOs-AIMS-convention
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